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Canned Foods Year 


N the canning industry the new year 
means a new start, a new opportu- 
nity—on the production side especially. 
The Convention gave opportunity to 
packers and allied industries to think 
back—then plan ahead, that 1926 shall 
be a truly great canned foods year. 


As always, counton full Canco support 
in every effort to advance the interests of 
the canned foods industry. Production effi- 
ciency must be maintained. The selling of 
canned foods needs to be greatly developed. 


1926 is rich with opportunity. We’llall make 
the most of it by building upon quality can- 
ned foods, in packing and in selling. Then 
we shall deserve Madame’s friendship, and 
win still more of her patronage. 


American Can Company 
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After five years of writing 


order 


Of) 


lots. 


the ferst long distance call 


FOR 5 YEARS a New York concern wrote a 
southern construction company trying to get 
a first order for finished material in carload 
Twice each year the sales manager - 
mailed prices that he knew were right. No 
response. Finally, when the semi-annual re- 
quest for quotations came in, he reached for 
his telephone and got the purchasing agent, 


a-thousand miles away, on the wire. Prices and conditions were dis- 
cussed and he took the order then and there. It amounted to $40,000! 


IN THOUSANDS of businesses today the 
long distance telephone is getting results 
that otherwise would be lost Long Dis- 
tance cuts out waiting and gets the answer. 
_ It gets immediate consideration for impor- 
tant matters. It gets past closed doors, for 
its mission is obviously to serve. Many 
times Long Distance gets first orders where 
all other means have repeatedly failed to 
get an audience. 


Have you studied your own business to 
see how many telephone opportunities are 
being neglected? Is the telephone used 
only in an emergency, or are your depart- 
ment heads and the members of your sales 


staff trained to use Long Distance regularly 
to cut expense, to make sales or purchases 
that otherwise could not be made? Long 
Distance has a place on the program of 
every business that has or wants more than 
a local territory. 


The Commercial Department of the Bell 
company will gladly, upon call, make a 
study of your business and suggest a reg- 
ular plan for long distance calls. In the 
meantime, what far-distant man or concern 
would you like to talk to? The telephone 
on your desk will connect you, just as it 
does with anyone wanted in the next town 
or the next building. .. . Number, please? 


LONG DISTANCE SERVICE 


February 8, 1926 
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THIS IS THE REAL TEST OF A FILLER 


“‘Did not Give a Moments Trouble Even When 
Filling Small Sizes of Very Tender Peas’’ 


nRVTAL F. CLARK GEO. E. STOCKING GEO. E. WELSON 
PRESIDENT ist VICE-PRES. & GEN MANAGER SECRETARY-TREAS. 


Centraxt WISCONSIN CANNERIES 


PACKERS OF 
A.F. SCHRODER 


+ 2NO VICE-PRES. IN CHARGE QUALITY PEAS 


OF PRODUCTION 


MAIN OFFICE 
BHAVER Dam, WI1s. 


September 17, 1925. 


Ayars Machine Co., 
Salem, N. J. 


Gentlemen: 


In reply to your letter of September 10th, wherein you inquire 
what success we had with the two Perfection pea fillers equipped with 
revolving hoppers, we are very glad to say that they did not give us a moment's 
trouble, and worked very satisfactorily even when we were filling the small 
sizes of very tender peas. As you know, this is the real test of a filler. 


Respectfully, 
CENTRAL WISCONSIN CANNERIES, 


AYARS 


New Perfection 


Pea and Bean Filler 


Only Filler on the market with a slowly 
REVOLVING HOPPER. Peas cannot stick 
to side of hopper and get cold. 


NO CAN NO FILL ATTACHMENT 


Positive in action and works to perfection. 


Write for prices and special discount on early orders 


Ayars Machine Company, wai 
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Chisholm-Ryder Co., Inc. 


NIAGARA FALLS, N. Y. 


Successor to 


CHISHOLM-SCOTT CoO., Warehouses : S. M. RYDER & SON, 


Columbus, O., and Niagara Falls, N. Y Columbus, Wis., Ogden, Utah Niagara Falls, N. Y. 


The Plant Behind Our Product. 


. Manufacturers of: 
Green Pea Viners Bean Snippers Bean Cleaners Lift Trucks 
Green Pea Feeders Bean Graders Can Markers Conveyors 
Special Machinery Built to Order 


“The Heart of the Corn Belt” 


No finer Sweet Corn has ever been produced 
than comes from Central Indiana, a section 
largely sugar tree soil underlaid with lime- 
stone and justly famous for its excellent qua- 
lity. 


Quality Seed -- Quality Pack 


ROGERS BROS. SEED CO. 
Wholesale Growers 
CHICAGO, ILL. 
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POOP 


HIGHEST GRADE OF WORKMANSHIP LOWEST POSSIBLE PRICES PROMPT SERVICE 


ESTABLISHED 1863 


CALVERT LITHOGRAPHING Co. 


“THE MODEL SHOP” 


DESIGNERS AND MANVFACTVRERS 


LABELS, CARTONS AND 
ADVERTISING MATERIAL. 


CHIcaGo. ILL. DETROIT, MIcu. OMAHA, NEB. 
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LANDRETH 
GARDEN SEEDS 


Spot or 1925 Crop Seeds 


WE OFFER 
Corn Okra Cabbage Cucumber 
Beet Tomato Spinach Snap Beans 


Squash Pumpkin Cauliflower Dwarf Lima Beans 
or Any Other Varieties You May Want 


FUTURE OR 1926 CROP SEEDS 


When ready to place your Contract order for delivery after 
1926 crop is harvested, write us for prices. 


If we hed not grown good seeds, given fair prices, fair service and careful attention to business, we would not be the 
oldest Seed House in America, as this is our 141st year in the business. 


BUSINESS ESTABLISHED 1784 D. LANDRETH SEED COMPANY 


141 years in the Seed Business BRISTOL, PENNSYLVANIA 
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UNITED STATES 


PPrerr 


factories 
CHICAGO BALTIMORE CINCINNATI ROANOKE BUCHANAN 
Chicago Sales Office 
111 West Street 
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A Prime Factor and Necessary Asset to increase 
Labeling Economy and Speed Production---- 


The New Improved 


Knapp Labeling Machine 


NEW FEATURES are the developement of over thirty years experience in the construction of . 
Labeling Machines for the Canning Industry and have justly merited the NEW KNAPP,to become 
universally known as the ‘“‘CANNER’S LABELER.”’ 


SIMPLICITY of Construction and in making ADJUSTMEN'FS ensure the EFFICIENT and 
ECONOMICAL operation of the NEW IMPROVED KNAPP LABELING MACHINE 


Co FRED H.KNAPP CORPORATION 


LABELING ad BOXING MACHINES 


GENERAL OFFICE AND FACTORY 
RIDGEWOOD, NEW JERSEY 


CHICAGO SAN FRANCISCO BALTIMORE SALT LAKE CITY HAMILTON, ONT., CANADA 
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NEW PLANT 


#|HIS magnificent building, located at 3500 East Biddle Street, easily access- 
4% ible from the center of Baltimore, has recently been acquired by us, and 


our entire manufacturing activities are now being concentrated under one 
roof ! 


Built orginally by the Columbia Graphophone Manufacturing Company in 1921, 
but never occupied, this Plant of reinforced concrete, consisting of over 500,000 
square feet of floor space, is fully sprinklered, and equipped with the latest Carrier 
Air Conditioning and Heating Sytems all affording the opportunity of introduc- 
ing economies in manufacture so necessary under highly competitive conditions. 


Direct railroad connections with both Baltimore & Ohio and Pennsylvania Rail- 
roads supply unsurpassed shipping facilities. SOUTHERN SERVICE, so well 


understood by those who ue SOUTHERN CANS, will be easily maintained 
with these remarkable facilities. 


Our plans call for the use of about one-half of the main structure located on a tract 
of land of 66 acres, and the remainder, consisting of about 250,000 square feet, is 


available for other tenants. Manufacturers of products requiring Cans would find 
this space especially desirable. 


Southern Can Company 
BALTIMORE, MARYLAND 


1901 -- 1926 
25 Years of Successful Manufacturing Experience. 


“We, 
. 
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THE JOURNAL of the CANNING and ALLIED INDUSTRIES 
Established 1878 


' PUBLISHED EVERY MONDAY BY 


THE TRADE COMPANY 


ARTHUR I. JUDGE - ae - Manager and Editor 
107 South Frederick St. 
Baltimore, Md. 


Telephone Plaza 2698 
Packers are invited and requested to use the columns of 


THE CANNING TRADE for inquiries and discussions among them- 
selves on all matters pertaining to their business. 


Business communications from all sections are desired, but 
anonymous letters will be ignored. ARTHUR I. JUDGE, Editor. 


_ THE CANNING TRADE is the only paper published exclusively 
in the interest of the Canned Food Packers of the United States 
and Canada. Now in its 49th year. 


TERMS OF SUBSCRIPTION. 


One Year, - - - $3.00 
Canada, - - - ~ - $4.00 
Foreign, - - - $5.00 


Extra copies, when on hand, 10 cents each. 


ADVERTISING RATES—According to space and location. 
Make all Drafts or Money Orders payable to THE TRADE Co. 


Address all communications to THE CANNNG TRADE, Balti- 
more, Md 


Entered at Postoffice, Baltimore, Md., as second-class mail 
matter. 
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EDITORIALS 


NOTHER MYTH DISPELLED -The interests that 
were making a plaything of the tomato statistics 
of 1925—before they were finally announced— 

will be much disappointed, and possibly discomfited, by 
the figures just made public. As noted in our pages 
last week, they had built the tomato pack of 1925, in 
their imaginations, into a formidable thing, as high as 
30,000,000 cases; and this is not a rash statement on 
our part, for there were those who professed to believe 
that such a figure would be shown when the statistics 
were announced. When they read in this issue that 
only 19,770,000 cases were packed in the United States 
during the hectic season of 1925, they wiil have to re- 
vise their figures, whether they want to or not. 

Of course, the first reaction, when these figures 
were announced on February 3rd, was to deny that 
they were correct. They point out the rumor that 
there was unusual difficulty in gathering the statistics 
this year, and that all tomato canners would not re- 
port. .And they deduct from such reasoning that the 
figures are far under the actual, or the truth. In reply 
we can say that better than 75 per cent of the tomato 
canners filed their figures over signed statements, and 
that their packs represented better than 90 per cent of 
the total. The remaining 10 per cent of the pack, com- 
ing from small scattered canners of tomatoes in the 
outer regions, and representing 25 per cent of this 
branch of the industry had to be estimated, or in other 
words counted without their signed statements. But 
that does not say that the figures as puolished by the 
National Canners Association are incorrect. No man 
can so conceal his business that the outside world can- 
not find out the particulars about it if it tries. These 
non-reporting canners were surrounded by canners who 
were reporting, and those canners knew what the other 
canner had done. So if two million cases of the total 
are not covered by sworn or signed statements, it does 
not mean that the estimate upon them is all wrong. As 
a matter of fact, it is easily possible that the work put 
upon securing the information, in spite of the canners’ 
refusal to comply with requests for his figures, may be 
even more correct than some of the reports sent in. 


There are always those ready to “knock” any sta- 
tistics put out, for unfortunately the world is filled with 
men always ready to pull down, and very sparsely pop- 
ulated with the kind ever ready to help build up. If the 
knockers have certain evidence that the figures are 
wrong they will be doing the whole industry a favor in 
presenting their evidence, and unless they have this 
certain evidence their cries may be disregarded. Rea- 
son and logic bear out the truth of the tomato figures. 
We are going into this phase of the question only to 
the extent to say that the bulk of the tomato crop of 
1925 was rushed upon the canners in an unprecedent- 
edly short time, and that it was not humanly possible 
for the tomato canners to handle the crop—that is, to 
get sufficient skinners to do the work so that all the to- 
matoes grown and intended for canning could be can- 
ned. “Skinning” tomatoes is a piecework job, and 
pieceworkers cannot be driven like corn or pea machin- 
ery all day and all night. Now work out your own 
problem and you will end by wondering how they pro- 
duced even 19,770,000 cases. 

The joy has gone out of guessing, for they no 
longer have the protection that no one can contradict 
them, because no one knows any better. The tomato 
statistics for 1925 are out, and everyone now knows. 


APITAL STOCK TAX REPEALED—There was a 
C great deal of discussion at the Louisville Conven- 

tion, particularly in the Executive Committee 
meeting at the opening of the Convention, upon the 
proposal by the Government to repeal the corporation 
capital stock tax, and substitute in its place an increase 
of about 1 to 1% per cent in the corporation tax. At 
first blush it seemed a favorable move, because of the 
fact that capital stock taxes were levied whether the 
corporation made a profit or not; but on second thought 
it developed that the increase in the corporation tax 
might add somewhat to the burdens of taxation. How- 
ever, the outcome was so near identical that nothing 
was done after the discussion. 

Merely as a matter of interest, therefore, we now 
call attention to the fact that the daily papers reported 
on February 3rd that the Senate had repealed the cap- 
ital stock tax and had increased the tax from 12% per 
cent to 13% per cent on corporation taxes. So the in- 
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dustry can take what comfort it pleases out of this. 
Always provided the action finally stands, for one 
seems unable to ever be sure that what they do at 
Wzshington is permanent. Whether they take the 
money under one form of tax or another, the certain 
thing is that they will take it, so at least that much is 
certain. 


WORTHY EXAMPLE—Speakers and writers 

have referred in glowing terms to the wonderful 

development of the pineapple canning industry 
in the Hawaiian Islands, and very rightly so, because 
their development has been phenomenal. And it has 
been no mere chance. It seems but a very few years 
ago that Mr. James D. Dole walked into our office here 
in Baltimore and showed us a can of golden pineapple, 
which he explained had been packed in the Hawaiian 
Islands, and wondered if there would be a market for 


it. Baltimore was then the center of the pineapple 


canning business, packing the Bahama white-meat 
pineapple, and it did not then know the golden meat 
pineapple of the west. Mr. Dole and his fellow canners 
soon learned that they had a good thing, but they also 
learned that they would have to let the world know 
about it; and that if they let the world know, that when 
the world investigated it must find the canned pine- 
apple fully up to its expectations and to the claims they 
made for it. And straightway they laid their plans, 
and have never deviated one inch from them since. 
Look at the result! From a few thousand cases of 
pineapples these few years ago they steacily increased 
until 1923 showed a pack of 5,895,747 cases, and it 
looked tremendous, and it was. Then in 1924 they 


raised this about a million cases to 6,825,904 cases, 
in 1924, and the market began to fear that they were 


overdoing it, and that the pack would not be eaten. So 
in 1925 they raised the amount about two million 
cases, to 8,728,850 cases! And the point of the whole 
story is that they have sold the 1925 pack and the con- 
sumers want more. Pineapple is not a drug upon the 
market, or selling below cost and with no market 
showing. The people'do not seem to be able to get 
enough. 

And what has done this? Advertising? Yes, of 
course, but back of the advertising was the magical 
word—quality. You have never seen a can of poor qual- 
ity Hawaiian pineapple,and we hope you never will. And 
just so long as you are unable to find that can of poor 
quality these canners can go right on increasing, and 
the public will lick the spoon and cry for more. And 
that is just as true of peas and corn and tomatoes and 
of every other kind of food product as it is of pine- 
apple. There is no patent on quality. 

Let those canners who have tried the other way 
round—the public be damned, we can skin a new cus- 
tomer every year, “pack ’em cheap and sell ’em low.” 
Let them compare the structure—if any—that they 
have built with that of the admitted quality packers, 
the Hawaiian pineapple canners. In the words of the 
race track tout, “You have the answer in your lilly- 
white mit,” and you will always have it, quality never 
fails to win out. The individual can win out as well as 
an industry, and sometimes, we think, better. 


IMPORTANT MEETING PENNA. CANNERS 
ROBABLY the most important meeting that has 
been held by the Pennsylvania Canners Associa- 
tion will be held at the Colonial Hotel, York, Pa., 
February 19th, at 11 A. M. 
At that meeting representatives of the various 
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Pennsylvania Departments—Labor and Industry, Pub- 
lic Instruction, and Health and Sanitation—will meet 
with us as our guests. 

Notice has been given that certificates will not be 
issued to those canners who do not comply with these 
laws—and without these certificates the canners can 
not open their plants. 

An invitation to attend this meeting as guests of 
the Pennsylvania Canners Association, is extended to 
every Pennsylvania canner, regardless of whether 
members of this Association or not. And a good din- 
ner will be served to all who attend. 

After this meeting it is understood that no plea 
of ignorance of the laws applying to-canners and can- 
ning factories will be accepted. If you do not know all 
the laws applying, then certainly attend this meeting. 

I believe it is safe to say that canners who attend 
this meeting and then meet these officials and then try 
to comply with the law. will have no difficulties with 
the inspectors during the season. 

It is requested that all canners who will attend 
this meeting promptly notify Mr. J. M. Flinchbaugh, 
Treasurer, Red Lion, Pa., so that arrangements can be 
made in advance for dinner for all. 

Of course, our friends, the brokers and supply men, 
are also invited to this meeting. 


CHAS. G. SUMMERS, JR., 
President, Penna. Canners Assn. 


THE 1925 TOMATO STATISTICS 
National Canners Association, 
1739 H Street, N. W., Washington, D. C. 
February 2, 1926. 

This publication gives the statistical report of to- 
matoes canned in the United States during 1925, ex- 
pressed in terms of No. 3 cans. 

The individual figures from some of the canners 
were not received by this office in time to publish them 
at an earlier date. 

Published by authority of the Board of Directors. 

FRANK E. GORRELL, 
Secretary. 
1923 


1925 
5,722,000 6,175,000 
1,216,000 


1,272,000 
“412,000 


418,000 
717,000 1,955,000 
174,000 


179,000 

266,000 389,000 

839,000 1,836,000 

963,000 1,138,000 

182,000 309,000 

2,397,000 1,839,000 
584,000 


1,353,000 
296,000 


534,000 
258,000 


358,000 
2,397,000 1,839,000 
59,000 


275,000 
270,000 


1,168,000 
372.000 141.000 100,000 210,000 


11,538,000 14,672,000 12,519,000 19,770,000 

Prior to 1923, Pennsylvania, Tennessee and Ken- 

tucky composed one group. The figures for Arkansas 

were. prior to 1923, included in the group now com- 
posed of all other States. 


1922 
3,205,000 
590,000 
337,000 
1,312,000 
179,000 
340,000 
775,000 
891,000 
168,000 
1,701,000 


1924 
3,825,000 
803,000 
186,000 
1,050,000 
133,000 
325,000 
871,000 
1,116,000 
180,000 
1,767,000 
417,000 


306,000 
150,000 
1,767,000 
136,000 
768,000 


Maryland... 
Delaware... 
New Jersey. 
Indiana..... 


New York... 
Missouri.... 
W.Va,.-Va.. 
Wash.,-Colo. 
California. . 
Utah 
Ta., 
Minn.. 
Penna.. 
Tennessee. 
Kentucky.. 
Arkansas. 
All other 
States.... 


360,000 
1,701,000 


664,000 
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i THE INDIANA KERN FINISHER 


All metal. Satisfies the most exacting demands of 
any packer.’ Is of sanitary construction through- 
out. Monel Metal used onthe screen,under pan, 
and hood. Shaft of Tobin Bronze. Supplied 
with packing gland. A special washout plug is 
also now a part, with other added features. Has 
an increased capacity of 35% 


Kook-More Koils 
Indiana Pulpers 
Indiana No. 10 Fillers 


Tomato Washers 


Spice Buckets 

Enameled Lined Pipe 

Enameled Pails & Pans 

Copper Steam Jacketed Kettles 
Indiana Chili Sauce Machines 

Steam Crosses 

Fire Pots 4 
Steel Stools 

Pulp & Catsup Pumps 


Wood & Steel Tanks 


THE CANNING TRADE 


Indianapolis, Indiana, U. S. A. 


Anderson-Barngrover Mfg. Co. 
San Francisco, Cal. 
Coast Representatives 
S. O. Randall’s Son 
Baltimore, Md. 
Eastesn Representative 


Expensive Economy. 


Smith and Company were 
building a new tomato plant. . 
Everything was to be modern 
and of the latest design. But 
it cost more than they had ori- 
ginally planned. So the cook 
room was economized on. Open retorts 
were used to cook the product. Smith 
said, ‘‘We can’t afford A-B Cookers.”’ 


Expensive economy it provedto be. The 
rush of the tomato season arrived and the 
cookroom was inadequate. The cookroom 
force worked early and late. No wonder 
some of the product was slighted. That’s 
the price of the rush season unless you’re 
properly equipped. 

A-B Cookers would have prevented all 
that spoilage and consequent loss. The 
can passes directly and automatically into 
the cooker as soon as it is closed. No 
standing around and cooling off. The 
cooker is always at temperature. The 
cooking time is always the same. A-B 
attends tothat. That’s why—all cans are 
cooked exactly alike. 


A-B Cookers guarantee uniform, products 
and quality. 


Write our nearest office today. 


ANDERSG™-BARNGROVER MEG. CO. 
Factory and General Offices: San Jose, Calif. 


409 Marine Bank Bldg., Baltimore, Md. 
844 Rush Street, Chicago, III. 
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PLANT BED WORK IN DELAWARE IN 1925 
By W. C. PELTON, 


Representing Dr. C. A. McCue, Director Delaware 
Extension Service. 
Character of the Supervision 


T early appeared desirable to provide advice and as- 
] sistance for a large number of plant growers rather 
than intensive supervision for a small number. The 
supervisor therefore performed the functions of an ex- 
tension specialist rather than a helpful neighbor who 
would do some of the work. As nearly as can be deter- 
mined a little over seven acres of plant bed operated by: 
seventeen growers, and four covered beds, were in some 
degree under the direction of the supervisor. None of 
the open beds exceeded one acre in extent. 


The supervisor has a personal record of the service 
performed for each grower. Following is a list of the 
different types of service rendered: 

Advice on varieties and source of seed: 

Thickness of planting. 

Depth of planting. 

Fertilization. 

Use of mulches. 

Ridging rows to provide moisture. 

Time and thickness of dusting. 

Purpose of dusting. 

Source of dust. 

Weed control. 

Construction of covered bed. 

-Time to remove muslin. 

Dusting as compared to spraying. 

Demonstrations: Depth of planting. 

Thickness of planting. 

Adjustment of drill. 

Undercutting for stronger roots. 

Methods of transplanting rapidly. 

Several kinds of dusters. 

Comparison of plants grown under different 
methods at home, also Southern grown plants 
as they reached Delaware points. 

Use of tools. A drill was loaned to five growers at 
Newark and one at Seaford. A wheel hoe was 
also loaned at Newark. 

Lookout for insects and diseases. 
garding control of aphis. 

Provision of dust in an isolated neighborhood. 

Meetings. Two, at Brenford and Harbeson. 


Variety Demonstration or test, at Midway, under 
direction of Lewes canner. Plants were grown 
and planted by the supervisor, the records to be 
kept by the canner. The seed was secured from 
several canners of the State, and included all the 
common varieties and some of those tried this 
year for the first time. 

Success and Failures—Of the four covered beds, 
orerated respectively by Messrs. Dutton, Carroll, Rust 
and Simmons, the first two were unsuccessful, the sec- 
ond two reasonably successful. The first bed probably 
was not watered heavily enough, since after warm 
rains germination was heavy, the early plants being too 
few to pay for the extra trouble. The bed at George- 
town, as previously noted, was killed by frost, although 
here, too, germination occurred over a long period, 
showing that lack of water may have been a factor. 
The growth of plants in the bed at Harbeson was very 
irregular. Most of the plants were of good size when 


Warning re- 
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field setting time came, and if the weather had been 
favorable and cutworms less numerous, the gain from 
the covered beds would have been conspicuous. The 


_ seed was sown too thickly, however, and many of the 


plants were not strong. The supervisor advised thin- 
ning, but this was not done. The Simons bed was sown 
both too early and too thickly, being under glass in a 
well-protected place. It was successful in the sense 
that it produced numerous plants, but the quality was 
not good. 


Of the outdoor beds, all were reasonably successful! 
except one at Newark, which was planted on new land; 
the Meredith bed at Greenwood, which was planted on 
heavy soil against the advice of the supervisor, and 
one at Seaford. This last bed was planted on very 
sandy soil, practically blow sand. On this sand the 
seed drill sank deeply, and it is probable that the seed 
was sown too deep, although ensuing dry weather also 
reduced germination. 

Chief Requirements for Success— Also many 
things must work together to bring the fullest success 
with tomato plant beds, the experiences of the super- 


visor this year point to the following as most impor- 
tant: 


1. The man in charge of the bed should give it 


full time. This, perhaps, means that the bed should be 


large enough to pay a man for his full time, or that the 
man should be retired from active business, yet have 
good experience behind him. 


2. The soil should be fertile, early, protected 
from mold winds. It appears that no amount of ma- © 
nuring or fertilizing at the last minute can make a poor 
soil good for tomato plants. 


3. Thinner sowing than is usually practiced. 


4. Use of a mulch of some kind. This and the 
preceding point must be considered together. Growers 
are inclined to sow thickly, not because they want poor 
plants, but because ‘they think the seeds are more likely 
to germinate, whatever the soil may be or the character 
of the weather. Even those growers who cover the 
seeds with a ridge of soil are inclined to plant thickly. 
The use of a®mulch would give the same guarantee and 
permit thin planting. This point is one that should be 
strongly urged in the future. 

Points for Experimentation and Demonstration— 
Growers are not convinced that dusting pays. If ex- 
periments should show that even in the absence of flea 
beetles the use of dust is profitable, there would be an- 
other argument to use in the effort to make growers 
provide themselves with equipment and dust in ad- 
vance of the season. It does not seem at all certain 
that dusting helps in controlling disease in the plants. 
We suppose it does, but do not know. This should be 
found out over a term of years. 

A method should be worked out whereby seed can 
be made to pass through a seed drill more evenly. To- 
mato seed “bridges” like oats, and this leads to irregu- 
lar delivery. Growers who have tried drills have had 
bad luck on this account, and have gone back to hand 
sowing, which is almost too thick sowing. Either a 
new form of drill is needed, or the seed might be 
treated to make it less adhesive. The supervisor sug- 
gests mixing it with soapstone to make the surface 
slippery, or gentle scarifying to rub off the fuzz. 

Much more should be known as to the usefulness 
of tomato varieties and strains for different purposes 
and on different soils. Strains adapted to Delaware 
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conditions, and kept pure by careful roguing and sav- 
ing, are badly needed. 


Policy Regarding Supervision in the Future—The 
supervisor respectfully suggests that it is impracti- 
cable for a man on half time to do full justice to plant 
bed supervision, if he is to be held responsible for re- 
sults. There are two policies that might be adopted 
in case funds are again available for plant bed super- 
vision: 

1. The supervisors serve full time for a shorter 
term of weeks and take active charge of not over four 
beds. It is not necessary in a State the size of Dela- 
ware to pay much attention to county lines; no plan 
need be made to spread these beds over the whole 
State. They should be within reach of each other by 
several hours’ travel. The supervisor is to plant these 
himself, provide protection against frost, dust and 
spray, hold meetings or otherwise advertise the results 
at the proper time. 


2. The supervisor to act as extension specialist, 
rendering help to a large number of people in various 
capacities. This plan reaches a great many people, but 
there is no way to tell who is responsible for successes 
and failures, and the supervisor is inclined to avoid re- 
sponsibility because he can never be sure his directions 
will be carried out. This kind of work, however, can 
be done on part time. 


PLANT BED WORK IN MARYLAND, 1925 


Report on Tomato, Corn and Pea Improvement Work 
Conducted in Maryland in 1925, Extension Service, 
University of Maryland, Tri-State Canners 
Association, Co-operating. 


HROUGH the co-operation of the Tri-State Pack- 

ers’ Association with the Extension Service, Uni- 

versity of Maryland, and the canning crop grow- 

ers of the State, splendid progress has been made dur- 

ing the season in improvement work in tomatoes, corn 
and peas. 


Notwithstanding the large crop of tomatoes that 
was raised in the Tri-State territory, there was a very 
critical period during the setting season and: the availa- 
bility of a large number of first-class plants in the com- 
munity plant beds undoubtedly served a most useful 
purpose. In fact, many plants from community beds 
in Maryland were shipped to distant points. 

The average yield of tomatoes, which is estimated 
at about five tons, is most encouraging. No one, of 
course, can estimate the degree to which this work 
contributed in securing this high average. No unbiased 
person would fail to appreciate that it has been a great 
factor in promoting more attention to plant selection 
as well as ultimate culture and treatment of the crop. 

The general improvement work in tomatoes and 
other canning crops may be condensed and stated in 
the following terms: 

1. Reaching growers and canners that they be 
better informed of the latest findings of the State Ex- 
periment Station and U. 8. Department of Agriculture 
along more economical lines of production. 

2. Providing ways of supplying growers with 
hetter quality plants for setting into fields at an earlier 
date than generally practiced. 


3. Ascertaining strains and varieties of tomatoes 


hest suited for canning and manufacturing tomato 
products. 
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4. Providing ways by which growers and canners 
could secure seed of reliable source after the most suit- 
able varieties had been ascertained. 

5. Conducting field meetings and tours for grow- 
ers and canners to visit demonstrations, study varieties 
and learn to identify several of the more important dis- 
eases and learn control for same. 

This work has been projected along these lines for 
the past three years by the specialist and agents, but 
it has been possible during the past year to lay greater 
emphasis on same by having Mr. Radebaugh devote his 
full time to the project in addition to the efforts of Mr. 
W. R. Ballard and others in this field of work. We are 
also indebted to Dr. C. G. Woodbury for his able and 
constructive suggestions in planning the work from 
year to year. 

Community Plant Beds—The community plant bed 
demonstration as a striking and effective feature in the 
tomato improvement program. During the past year 
twenty-six plant beds, varying from one-quarter of an 
acre to three acres, with a total area of approximately 
fourteen acres, were successfully conducted. The num- 
ber of plants produced in some beds was not secured, 
but records obtained from the majority of beds indi- 
cate that more than five million plants were produced. 
These beds were distributed in counties as follows: 

Tomato Plant Bed Demonstrations. 


County No. of beds No. of plants 
Queen Anne’s........... 1,000,000 


While it is true that this number of plants is a very 
small. proportion of the one hundred and fifty million 
plants required to plant Maryland’s annual acreage, the 
principal value of the community plant bed is not as a 
source of good plants so much as it is an object lesson 
to teach the idea of improved production. 

Field Results—One of the most striking commu- 
nity plant beds was conducted in Frederick county, 
where 1,000,000 plants were raised for the benefit of 
growers in that community. This was a new project 
and proved to be very successful, as the yields from 
plants from this bed averaged a little more than seven 
tons per acre. 


In Queen Anne’s county 48 farmers supplied with 
rlants from the community plant bed at Spaniard’s 
Neck gave average between seven and eight tons, while 
in Cecil county the yields of the Radebaugh selection in 
demonstration fields produced from ten to thirteen tons 
per acre. 


In all cases I believe both canners and growers 
were more than satisfied with the results of using com- 
munity bed plants. . 

Mr. Radebaugh reports having conducted 48 com- 
munity meetings, attended by 2,844 tomato growers 
end canners, where addresses were given and lantern 
slides shown advising the latest findings of the Experi- 
ment Station and U. S. Department of Agriculture that 
have demonstrated more economical crop production 
and better quality of raw stuff. 


| 
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Variety and Strain Demonstrations—As an out- 
growth of the development of the community plant bed 
project growers and canners have been interested in 
varieties or strains of tomatoes best suited to Mary- 
land conditions in yield and coming quality. Fifteen 
strains that had previously been selected by Mr. Rade- 
baugh were tested again this year. 

During the past season the work was conducted 
in co-operation with Mr. J. S. Frazer, of Cecil county. 
Records of yields and picking dates were taken and a 
careful study made of each variety and strain as to 
the canning quality. The yields varied from 6.83 tons 
per acre to 11.17 tons per acre, as shown by the chart 
presented by Mr. Radebaugh. 

An attempt has been made for the standardization 
of varieties. The specialists in co-operation with some 
canners brought about a plan where all farmers of a 
given community would use one selected variety. This 
proved a very successful practice. There were approxi- 
mately 500 acres grown under this plan. 

Saving Seed—For many years the Extension Ser- 
vice, as well as the Experiment Station, urged the sav- 
ing of good seed for canning crops. It was only during 
the past year, however, that a practical method has 
been devised whereby a substantial quantity of good 
selected seed has been obtained. This was due to the 
splendid support, both financial and moral, given by the 
Agricultural Committee of the Tri-State Packers’ Asso- 
ciation, who were willing to assume the responsibility 
of raising sufficient funds to insure special arrange- 
ments for the saving of seed from 100 acres of special 
seed tomatoes grown under the supervision of the Can- 
ning Crop Specialist. 

Seed was furnished each grower from selections 
made in 1924 by Mr. Radebaugh. The grower was re- 
quired to plant only this variety on his farm and to 
— the fields to be carefully rogued before picking 
ruit 

The local canner contracted for all fruit produced 
at the regular contract price and agreed to use separate 
machinery for pulping the tomatoes in the factor. 

Each grower was allowed a bonus of five cents per 
five-eighth basket by the Tri-State Packers’ Associa- 
tion for all fruit accepted for seed purposes. 


This plan was very satisfactory to all participat- 
ing, and we are gratified at the result that approxi- 
mately 2,700 pounds of seed have been saved. In addi- 
tion, approximately 15 pounds of stock seed were saved 
this year from the best quality highest-yielding indi- 
vidual plant selections which will be used next year for 
stock tests. 

Perhaps Mr. Radebaugh devoted more time to this 
project than to any other, but it was thought to be of 
great importance to the growers and canners and that 
greater improvement would be brought about: in this 
way than any other. 

Peas 

Maryland ranks third in growing and canning of 
peas, and this important crop has caused canners and 
growers to desire more information about the crop. 

Special work has been undertaken in the innocula- 
tion of the crop to demonstrate to growers the value of 
such practice and to emphasize the rotation of peas 
with other crops. This work has been in progress by 
the Extension Service specialists for some time. 

Considerable work has also been done in conduct- 
ing demonstrations to show the proper rate of seeding 
peas. Results of demonstrations this year show that 
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four and a half bushels per acre was the best rate of 
seeding. Additional work will be projected with this 
crop in 1926. 


Sweet Corn 


The specialist has done considerable work in co- 
operation with Mr. W. B. Kemp, of the Experiment 
Station, and other specialists at the institution, in as- 
sisting sweet corn growers. 

A special demonstration was put on at the Tri- 
State meeting at Frederick last spring, where the pack- 
ers were able to examine 29 samples of corn which had 
been tested for germination. Canners were thus able 
to observe the weak and strong seed. This proved to be 
a valuable demonstration to canners in showing the 
respective vitality of different strains of seed. The 
general work of improvement of seed corn was con- 
ducted in co-operation with Mr. Kemp, with eight grow- 
ers in five counties. 

Considerable work has been done in co-operation 
with Mr. Kemp and others in suckering corn. Experi- 
mental results in Maryland, New York and elsewhere 
show total yields are decreased by suckering and the 
grade of corn is not improved as generally supposed. 

Economic production of sweet corn is extremely 
necessary if growers and canners are to compete with 
other producing territories. 

Special work has been inaugurated with some can- 
ners in selection for type and uniformity and for free- 
dom from starchiness. It is hoped to extend this phase 
of the work. 

Summary—Mr. Radebaugh reports having con- 
ducted 23 demonstrations in corn, 11 demonstrations 
in peas, 111 demonstrations in tomatoes and 1 demon- 
stration in field beets. He has attended 65 meetings, 
with an attendance of 4,069; delivered 65 addresses and 
traveled a total of 16,687 miles. 


Other specialists of the Extension Service and Ex- 
periment Station have devoted their best efforts toward 
promoting improvement work with these crops. 

We feel that the year 1925 has been exceedingly 
fruitful in bringing about great improvement in our 
canning crops prodyction. It is believed that we should 
continue this improvement . work as vigorously as pos- 
sible, so as to capitalize on the work that has already 
been initiated. 

Finances—I submit herewith a detailed statement 
of the expenses of the tomato improvement fund, 
which shows a balance of $250. I also submit a state- 
ment of the Tri-State Packers’ seed fund, which shows 
a balance at the present writing of $423.94, with out- 
standing bill of $500 and other expenses to be paid. I 
am not sure that all bills for seed have been submitted. 
However, there will remain a substantial credit on our 
seed-saving project. 

The estimated value of the 2,700 pounds of se- 
lected seed should be between $6,000 and $7,000, so 
that even if the total funds raised by the Association 
($2,787.50) should be expended, there will remain a 
substantial sum as an asset from this project. 

My earnest recommendation is that we should con- 
tinue to keep this fund separate and to provide for the 
saving of a large quantity of seed. I also propose that 
the Tri-State Packers’ Association consider the appro- 
priation of a similar amount of $3,000 for the improve- © 
ment work to provide a substantial sum which, un- 
doubtedly, will remain as a balance from the seed fund 
this year to continue work another season. I also ex- 
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press the hope that the Association will see fit to take 
such means as would seem proper toward securing an 
appropriation from the next Maryland Legislature in 
behalf of the canning interests of the State. 

I desire to reiterate the grateful appreciation of all 
of our forces in the Extension Service for the financial 
assistance and particularly the cordial support of your 
committee and all canners in promoting this work. 


‘PLANT BED WORK IN NEW JERSEY 


By H. J. BAKER, 
Director Extension Service, New Brunswick, N. J. 


Plant Growing—Four Community tomato plant 
beds were scheduled in the program. It was thought 
advisable to increase this number by one, and accord- 
ingly five beds were conducted, located at Leslie Stath- 
em’s, Shiloh Pike; Percy Fogg’s, Cohansey; Lewis 
Willis’, Gum Tree Corner; Henry Howell’s, Fairton; 
Milton Tice, Deerfield. In all, something more than 
1,500,000 plants were sold from the plant beds, plant- 
ing approximately 500 acres. 

The seed was sown in the early part of April, 
sprayed at intervals of approximately one week to give 
protection from diseases and insects, especially the flea 
beetles and potato bugs. A 3-4-50 Bordeaux mixture 
was used with arsenate of lead at the rate of 114 to 2 
pounds per 50 gallons. 

Several of the plant growers used crude oil in 
smudge pots to protect their tomatoes on frosty nights. 
One heavy freeze which froze the ground did very little 
damage to the young tomato plants which were just 
through the ground. It is not definitely known whether 
the smudge pots were of any assistance in preventing 
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this damage, but they were in continuous use during 


the entire night, and very little loss from frozen plants 
resulted. 


The very best seed obtainable was used in the plant 
beds. One of the problems in connection with the plant 
beds was the securing of sufficient seed of high quality. 
In order to purchase this seed additional funds were 
necessary. One hundred and fifty dollars was appor- 
tioned Cumberland county from the allotment of the 
Tri-State Canners’ Association to New Jersey of $500. 
This money was used entirely in the purchase of seed. 
The plant bed growers each paid for the seed used at 
the rate of $3 per pound. The balance of the money 
required to purchase seed was secured from the P. J. 
Ritter Company, of Bridgeton, who underwrote the en- 
tire costs of purchased seed and guaranteed to make 
up any deficit in connection with seed purchased. Their 
co-operation was especially valuable and helped to en- 
large the plant-bed idea. 

On May 11th, A. D. Radebaugh came to the county 
and talked to the tomato growers on the subject of 
“Growing More Tomatoes from Fewer Acres.” 

Tomato Variety and Test Plots—Three tomato 
strain and variety test plots were planted, with the va- 
rieties used in the plant beds, for the purpose of mak- 
ing observations and comparisons. These test plots 
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were located at Leslie Stathem’s, Lewis Willis’ and Mil- 
ton Tice’s. Two hundred plants of each strain and va- 
riety were planted. The varieties and strains included 
are noted on attached sheet. Those preceded by No. 
indicate the preference as made by observation on the 
three plots during the growing season and during the 


ripening period. Weights were not obtained from any 
of the plots. 


Seed Saving—During the last of August and the 
first part of September considerable emphasis was 
given to the saving of tomato seed. A great many calls 
for assistance in staking individual hills for seed were 
made upon the county agent. Eleven different farmers 
were given assistance in staking individual hills from 
which to save seed for next year. A number of the 
boys in the seed-savirig club were also given assistance. 
Three of the Community plant growers saved consider- 
able seed for their plant beds next year, giving very 
careful attention to the quality of the tomatoes se- 
lected. In all, more than 50 pounds of seed was saved 
by the three growers. The seed-saving club has ap- 
proximately 10 pounds of seed to turn over to the 
county agent for use next year in the plant beds. 


Tomato Seed Selection—The county agent received 
very good co-operation in carrying through this seed 
selection project. The growers in different sections of 
the county agreed to select their seed and Mr. Nissley, 
' the vegetable gardening specialist, spent two days in 
the county giving demonstrations in hill selection and 
staking of tomatoes. 

A larger amount of tomato seed has been saved by 
the hill selection method this year in Salem county than 
ever before. All of this work was done on the late or 
canning varieties, such as Baltimore, Stone and others. 

Edmund Shrimp, at Hancock’s Bridge, a canner 
and the largest tomato grower in the county, went into 
this project very extensively. All of the best plants in 
a 614-acre field were staked. Over 500 hills were se- 
lected and the seed saved from same. 

Community Plant Beds—The feeling as indicated 
at the Project Committee meeting was, that by using 
good plants and following good culture methods the 
growers should be able to make a substantial increase 
in their yields on tomatoes. Acting on this suggestion, 
the Community plant bed was undertaken for the first 
time in Salem county. Four Community beds were se- 
lected at the following points: 

Edmund Shimp, Hancock’s Bridge, 34, acre. 

William M. Moore, Woodstown, 1 acre. 

Roberts Canning Co., Woodstown, 11, acres. 

R. A. Robinson, Monroeville, 34, acre. 

Only three of these succeeded. The Robinson bed, 
having no wind break, suffered badly from the cold and 
finally had to be discontinued. 

The best tomato seed that could be secured was 
planted in these beds. A large per cent of the seed 
used was from individually staked hills. Baltimore, 
Bonny Best and Stone were the varieties grown. 

The County Agent and the Extension Specialist in 
vegetable gardening gave these beds their supervision 
and everything possible was done to grow good, 
healthy, vigorous plants. The beds were sprayed and 
dusted to keep them free from disease and insects. 

The growers were charged $1.50 per thousand for 
the plants. Order blanks were mailed to all growers in 


the county and publicity given these beds through the 
county papers. 
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Practically one million (over 900,000) plants from 
these three beds were placed in the hands of the grow- 
ers. These plants were very stocky and vigorous at 


‘the time they were ready for the field, and stood up 


under the dry conditions of that time exceedingly well. 

Comparative yields were secured from several dif- 
ferent sections of the county, and in each case the 
plants from the Community plant beds gave a yield of 


two to three tons more per acre than plants from other 
sources. 


These Community plant beds were admitted the 
most profitable and successful vegetable improvement 
work done in the county. 


NOW IS THE TIME TO HUSTLE. 


WARNING to manufacturers that they cannot af- 

ford to pursue a policy of “letting well enough 

alone” in this industrial age of keenest competi- 
tion ever known was sounded by E. W. McCullough, 
manager of the Department of Manufacture of the 
Chamber of Commerce of the United States, in an ad- 
dress in Chicago recently before the National Window 
Shade Manufacturers Association. 

The man who thinks he is being put out of busi- 
ness, Mr. McCullough said, should begin first by taking 
stock of himself and his business to determine whether 
his buildings, machinery, shop management and gen- 
eral management are up-to-date and as efficient as are 
those he is trying to compete with. 

“In order to succeed,” he said, “business men must 
be constantly alert and take advantage of the changes 
that are continually going on in business. The last 
few decades have witnessed some tremendous changes 
in business. For example, with the coming of the au- 
tomobile, the farm wagon began to pass as a farm ve- 
hicle, and with it the carriage, buggy and harness busi- 
ness as well. Yet that was to be expected, for in the 
earlier period the viliage blacksmith, who not only shod 
horses, but also made plows, wagons and numerous 
other things, was supplanted by the factory, which pro- 
duced in quantity and at less cost. So each must watch 
his line and change it when it is added to the list of 
those commodities which can be produced and sold in 
large volume.” 

Mr. McCullough said that the growing tendency to 
consolidate and merge industrial plants in order to en- 
gage in mass production does not mean that the me- 
dium or small plant must go out of business. On the 
contrary, he said, the chances of such plants, if well 
equipped and well managed, are as promising as ever. 
Customers, he said, do not leave one concern and go to 
another because it is large, but generally make a 


change because they get better quality, service and 
price. 


“Today,” he went on, “the game of manufacturing 
and selling is being played more intensely and under 
more exacting rules as the result of the keenest compe- 
tition ever experienced in this country. In order to meet 
this new competition, I do not know of anything which 
will better equip manufacturers than the adoption and 
use of a uniform cost accounting system.” 


Mr. McCullough pointed out that more than 125 
trade associations, representing as many lines of indus- 
try, have adopted cost systems, and among this number 
are several which have built their own systems and are 
operating them most successfully. 
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EXTENDING THEIR LINES. 


HE 1926 construction program of the Long Lines 

Department, American Telephone and Telegraph 

Company, contemplates plant construction to cost 
more than $28,000,000. Plant costing approximately 
$19,000,000 was constructed in 1925. ; 

The proposed expenditures for plant construction 
during 1926 are divided among various projects about 
as follows: 

Aerial wire, including new pole lines................. $5,160,000 
Long distance cables with associated pole 
lines, loading coils, buildings and equip- 
ment 
Switchboards and other telephone and tele- 

graph equipment 8,130,000 
Line work not included in the aerial wire and 

cable projects 3,860,000 

The new facilities will provide for increases in long 
distance telephone traffic and will also make it possible 
to furnish more dependable and faster service. 

Long distance cable, it will be noted, is the largest 
single project of the construction program. The com- 
pletion of the last link of the all-cable route between 
New York and Chicago, with cable work in other sec- 
tions of the country in 1925, involved the placing of 
about 450 miles of long distance cable during that year. 
The plans for 1926 include placing more than 750 miles 
of this type of cable. The more important cable pro- 
jects in the 1926 porgram are: 

The completion of the Chicago-St. Louis cable. 
which is already in service between Peoria and St. 
Louis. 

On the New York-Buffalo cable project, the com- 
pletion of the Schenectady-Syracuse section and major 
portions of the Syracuse-Rochester and Buffalo-Dun- 
kirk sections. 

The Richmond-Petersburg section of the Washing- 
ton-Atlanta cable. 

The Richmond-Petersburg section of the Washing- 
ton-Atlanta cable. 

The Momence-Watseka, IIl., section of the Chicago- 
Terre Haute cable. 

Additional cables on existing cable routes between 
Providence and Boston, New York and Philadelphia, 
Philadelphia and Harrisburg and Ligonier and Pitts- 
burgh. 

The 1926 construction program covers additions to 
the plant in nearly every state. The expenditure will 
amount to practically 50 per cent more than in 1925, in 
ass year the plant expenditures were the largest on 
record. 


11,200,000 


GROCERS SEE NEW POSSIBILITIES IN SPINACH. 


In 1923, according to government figures, the con- 
sumption of leading canned vegetables ran as follows: 
Corn, 14,704,000 cases; peas, 14,484,000 cases; toma- 
toes, 14,781,000 cases. 

Compared with these totals, the consumption of 
canned spinach was 1,875,000 cases, in itself a tremen- 
dous pack, but still not the equal of those three better 
established staples. 


In other words, canned spinach as a grocery item 
has still room to grow. And therein, say many dis- 
tributors, lies one of the biggest chances for increased 
grocery volume. There is not a single reason why spin- 
ach should not increase to equal any other canned veg- 


etables, and the next few years is almost certain to see 
this growth. 
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First of all, nearly everybody likes spinach. Doc- 
tors and dieticians most strongly recommend it. 
In addition to that, except for a few brief months 


‘in summer, fresh spinach is usually expensive and hard 


to get. Even then, most women dislike all the work of 
washing and cooking. 

Consequently, the canned variety has many nat- 
ural advantages to make it a natural seller. 

The California Packing Corporation, for one, is 
taking full advantage of each of these facts in its spe- 
cial advertising campaign on Del Monte spinach. This 
space is about to run in the national women’s maga- 
zines and the Saturday Evening Post. 

Through these publications a series of ads will 
reach almost 14,000,000 readers, and stress the health- 
fulness of Del Monte spinach. Other advertisements 
will feature its convenience, its freedom from grit and 
its ease of service at any season. 

Starting new when green foods are particularly de- 
sirable, the Del Monte advertising should bring imme- 
diate results. Together with the natural advantages 
of canned spinach, it will certainly go a long way to 
build up really new volume and increase vegetable sales. 


GOVERNMENT SEEKS TO STANDARDIZE TRADE 
RULES TO PRODUCE BUSINESS. 


STABLISHMENT of standard trading rules in the 
fruit and vegetable industry, and the creation of 
an arbitration board to handle trade disputes, are 

proposed in a plan announced by the United States De- 
partment of Agriculture. 

The plan provides for co-operative agreements be- 
tween the department and individual members of the 
fruit and vegetable trade to adhere to the proposed 
rules and regulations. Pending final promulgation of 
the rules, the department offers to act as arbitrator of 
a limited number of controversies, in order to investi- 
gate the character and variety of the causes of these 
Cisputes. 

“When the organized groups in the wholesale fruit 
and vegetable trade, immediately following the World 
War, undertook the formulation of definitions of trade 
terms and standard rules for the conduct of their busi- 
ness,” the department says in a printed announcement, 
“the assistance and counsel of the United States De- 
partment of Agriculture were sought. The depart- 
ment, having no authority to enforce the observances 
of any such rules as were proposed, confined itself to 
the informal approval of the efforts of the trade. 

“When the present “Standard Rules and Defini- 
tions of Trade Terms for the Fruit and Vegetable In- 
dustry” finally appeared in printed form they repre- 
sented the best thought of the trade and those officers 
of the department best acquainted with the commercial 
phrases of the industry. These standard rules and 
definitions, which were printed and distributed by va- 
rious fruit and produce associations, have undergone 
only minor revision since they first appeared, and, in- 
sofar as they have been observed, they have contrib- 
uted to the prompt and satisfactory conduct of busi- 
ness. 

“As a result of close contact with the industry, the 
department has recognized the growing belief in the 
trade that this department could render a further ser- 
vice by some form of active co-operation and bring 
about a further standardization and acceptance of de- 
sirable trade rules and practices. The most important 


additions to the standard trading rules already adopted 
by the trade are as follows: 
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EDUCATION 


It has taken many years of education to convince the American Mother 


that canned foods are as delicious, pure and wholesome as those canned under her 
own supervision. 


Not only has this required careful selection of the best fruits, vegetables and 
materials together with careful processing but also the utmost precautions to insure 
sanitary cleanliness in every step of production. 


Wrando 


Cleans Clean 


Sanitary Cleaner, 


has greatly assisted hundreds of canners to provide these sanitary conditions, indeed, 
many nationally famous brands of canned foods are protected by the sweet, wholesome, 
sanitary cleanliness this cleaner so economically assures. 


Indian in circle 


An order on your supply house will prove a profitable investment in sanitation. 


Ask your supply man. 


in every package It cleans clean. 


The J. B. Ford Company Sole Mnfrs. Wyandotte, Mich. 
MM 


IMPROVED STEEL PROCESS KETTLE 


Manufactured to hold 800, 1,000 and 1,200 21b. cans 
Conceded to be the best; hundreds in use. Double 
theremometer pocket riveted to each kettle. Construct- 
edsoasto use either water, dry steam, or open bath 
process 


ATTENTION CANNERS AND TRUCKERS 


Wanted to Grow Tomato Plants 
Under Contract. Will use your 
Seed. Ten years 


COLEMAN & CHANDLER 
TIFTON, GEORGIA 


experience. 


INOCULATE 
Our Cultures: 


Stimulate—Growth Vitality 
Strengthen—Color 
Increase—Yield Percentage of small peas 


ZASTROW 
MACHINE CO. 


Inoculation is Insurance that You Cannot Afford 


“to be Without. 


LeRoy V. Strasburger, B. S. 
15 South Gay Street 
Baltimore, Maryland 


The Largest Acre Size Culturezon the Market 


INC. 


1404-1410 
THAMES STREET 
BALTIMORE - MD. & 


SUCCESSORS TO 


GEO. W. ZASTROW 
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SPRAGUE-SELLS and PEERLESS 


Sprague-Sells Retort. 


: TEAM pressure, the giant inside 
===> — aa every retort, is safely imprisoned 

in the SPRAGUE-SELLS Retort. It is 
built to withstand at least 30 pounds 
ee = pressure—twice the pressure required in 
= ordinary processing. 


=—— It is the heaviest kettle made — 500 
= = pound solid cast-iron cover —1!4” boiler 
2 \ plate top and bottom; diameter 


rivets, spaced 1-27/32” centers, actually 

and honestly pulled up tight; top crowned, bot- 

——Fe = = tom dished—for strength and to insure proper 

=—eES circulation of steam as well as thorough drainage. 

—— There’s so much extra strength that the retort re- 

ceives no strain; consequently there are no annoy- 
ing leaks. 


No one ever heard of a SPRAGUE Retort blow- 
ing up. Play safe! ._Buy SPRAGUE-SELLS Re- 
torts—fully equipped with safety valve, combina- 


tion pressure and vacuum gauge and an abso- 
lutely dependable thermometer. 


General Sales Headquarters 


Sprague-Sells Corp., 500 N. Dearborn St., Chicago, Il. 
Branch Offices 


Mu 


Baltimore, Md. Los Angeles, Cal. San Francisco, Cal. 
/ Columbus, Ohio Newark, N. Y. San Jose, Cal. 
== siIndianapolis, Ind. Portland, Ore. Springfield, Mo. 


If it’s used in a Cannery Sprague-Sells it. 


If it’s used ina Cannery Sprague-Sellsit. | 
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PROCESS ROOM EQUIPMENT 


Sprague-Sells 
Sprague-Sells HOIST eg 
(Hawkins Type) 
t t 
Thoroughly reliable. Sprague-SellsRetorts 


come to you complete: 

34” safety pop valve, 3144” 

t cock in lid, and the 

t 9” thermometer that 

can be bought—an abso- 

lutely dependable in- 

strument. Comparethese 

specifications with any 

other Kettle. Then de- 

cide to “play safe” and 
buy Sprague-Sells. 


Sprague-Sells CRATE 
Also made in perforated sheets. 
Many Sprague Crates have stood the 
hard knocks of thirty seasons and are 
still giving service. Can anyone else 
say this? 


Peerless 
STEAM HOIST 


(Direct Steam Driven) 


The ideal circle hoist, 
where Retorts are ar- 
ranged in semi-circle. 
Quickest lifting, smooth- 
est acting hoist made. 
Operates on only 50 Ibs. 
boiler pressure. Built 
to your specifications. 


Sprague-Sells 
COOLING TANK 


Built to last—3-16” sheets for single widths; 

1%" sheets for double—carefully riveted and 
assembled. Furnished in any length and with 
Pulley, Sprocket or Sheave Drive. 


>> 
\ 


; omplete satisfaction or your money back 


25 


ANTI; 
°. 
| 
| 
| 
= 
| 
| | | 
= 
| == 4 
| 


26 


“First, it is provided that official grades shall be 
used to describe products to which they are applicable, 
unless they are sold under well-known brands based 
upon written specifications. The second important ad- 
dition provides that disputes may be referred to the 
Secretary of Agriculture for arbitration if the parties 
to the controversy do not agree upon arbitration by any 
other method. The third important addition provides 
for investigation of grievances in connection with pur- 
chases and sales, including those made through commis- 
sion merchants and brokers. It is also proposed that 
the department enter into a co-operative agreement 
with each individual shipper, dealer, broker, commis- 
sion merchant, or other distributor who handles fresh 
fruits and vegetables in wholesale quantities.” 

The department expects that the proposed plan 
will be discussed at the numerus organization meetings 
of members of the produce trade to be held this month, 
following which the department will be ready to pro- 
mulgate the standard trading rules in final form. 


Regarding the arbitration of disputes, the an- 
nouncement says: 


“The department hopes that it may not be neces- 
sary to maintain permanently an official arbitration 
board. The department is ready to handle a sufficient 
number of cases to demonstrate its idea as to the inter- 
pretation and application of these standard rules. 
Whenever a sufficient number of cases have been arbi- 
trated to establish precedents for the guidance of other 
arbitrators in handling all classes of cases likely to arise 
the department hopes that the industry may be able to 
set up its own machinery for the adjustment of such 
controversies, possibly through the appointment or per- 
manent employment of a disinterested board.” 

Copies of the department’s printed announcement 
may be obtained upon request to the United States De- 
partment of Agriculture, Washington, D. C. Ask for 
Service and Regulatory Announcement No. 97, entitled 
“Proposed Co-operation Between the United States De- 


partment of Agriculture and Handlers of Fresh Fruits 
and Vegetables.” 


50 Years of Service to Canners 


Thos. J. Meehan & Co. 


( Thos. L. North ) 
4 E. Redwood Street, Baltimore Md. 


BROKERS and COMMISSION MERCHANTS 
ll Canners’ Accounts Solicited for Tip-Top Buyers. 
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CRITICISM OF MEAT AND FOOD INSPECTORS 
UNJUSTIFIED. 
Report of Civil Service Reform League Inaccurate and 


Misleading, Says Department of Agriculture 
Officials. 


ENSATIONAL press items based on conclusions 
S recently made public by the National Civil Service 
Reform League are obviously untair to Federal 
meat inspection, pure food law enforcement and other 
protective services of the United States Department of 
Agriculture. This was the unanimous opinion of high 
department officials who expressed regret over the 
League’s sweeping conclusions to the effect that public 
health is not properly safeguarded by inspection sys- 
tems, and in which fully trained and qualified Federal 
inspectors were subjected to the same criticism as local 
political appointees assigned to inspection work. 

Meat Inspectors Specially Trained—Without ques- 
tioning the right of any organization to announce its 
opinions freely, department officials considered the 
press reports as extremely misleading to the public. 
“Facts regarding Federal meat inspection are briefly 
these,’’ Dr. John R. Mohler, Chief of the Bureau of Ani- 
mal Industry of the Department, stated. ‘Veterinary 
inspectors engaged in the work must be graduates of a 
four years’ course in an accredited veterinary college, 
then must pass a civil service examination, and in addi- 
tion are especially trained for their dutes. The inspec- 
tion begins when live animals are received for slaugh- 
ter, includes a thorough ante-mortem and post-mortem 
examination, then a rigid inspection of products such 
as smoked and cured meats, lard and by-products, and a 
final inspection when meats and their products leave 
the inspected establishments. Owing largely to the 
skill and ability of livestock producers and favorable 
conditions for stock growing in the United States, the 
vast majority of the animals inspected are healthy. 
However, during the last fiscal year approximately 
300,000,000 pounds of meat was condemned by Federal 
inspectors. 

Service Is Strictly Professional—The regulations 
under which inspection is conducted were established 
by a commission of physicians, veterinarians, sani- 
tarians and-qualified public officials chosen with special 
reference to protecting public health. Federal inspec- 
tion is maintained at more than 800 establishments, 
and the inspectors in charge will gladly explain the 
work to visitors. The League’s assumption that the 
meat-inspection service, by reason of being in the De- 


CANNERS’ SEED PEAS 


Grown from Stocks That Have Proved to Possess 
Ability to Carry Their Quality into the Can. 


GALLATIN VALLEY SEED CO. 


BOZEMAN, MONTANA 
GROWING STATIONS IN IDAHO AND MONTANA 


— 
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IF You are a High Class Canner 
You want High Class Tomato Seed, 


_ To make a High Class Product 
’ YOU NEED OUR SEED 
If You Just Want ‘Tomato Seed’’ 


IT’S TOO GOOD FOR YOU 


We Grow for Seed Only: 


JOHN BAER, BONNY BEST, CHALK’S 
JEWEL, MATCHLESS, STONE, GREATER 
BALTIMORE and all Standard Varieties. 


RICE’S RED HEAD 


Correspondence Invited 


Best Fi or Northern Canners Descriptive Catalogue for the Asking 
a, Jerome B. Rice Seed Co. 
SEEDS FOR CANNERS AND SEED GROWERS 
PICKLERS. CAMBRIDGE, NEW YORK 


Does the Speed of Your Corn Filler 
Limit the Capacity of Your Factory ? 


The production of many plants is restricted 
by a corn filler that fails to keep pace with 
the rest of the machinery. The results is long, 
expensive, overtime operation, poorer quality 
and smaller profits. 


THE NEW HANSEN CORN FILLER 


fills your cans at a speed as high as 180 cans per 
minute with absolute accuracy and uniformity. 
It will more than keep pace with the other 
units in your factory. 


Eliminate that weak spot by installing a 
Hansen. 


Hansen Canning Machinery Corporation 


Built With or Without a 
the Cooker Tank Cedarburg, Wis. 
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partment of Agriculture, might be biased in favor of 
1armers or any other class, is a false assumption and is 
entirely unwarranted. Federal meat inspection is 
strictly professional, and in justice to the several thou- 
sand employes in this important service, I may siate 
that they are loyal to their public trust, self-respecting 
and undeserving of the sensational criticism made. 
Some months ago the Bureau of Animal Industry fur- 
nished the National Civil Service Reform League with 
certain information asked for, and was ready to assist 
it in obtaining authentic information, but no further 
assistance was requested. 

Inspection Stamp Is Guide to Public—Since Fed- 
eral meat inspection applies only to meats and their 
products handled by establishments doing an interstate 
or foreign business, there is some basis for the 
League’s conclusions regarding non-federally inspected 
slaughter. But as the latter is only about a third of the 
total, sweeping conclusions were not justified. Federally 
inspected products can be readily identified by the fa- 
miliar inspection stamp on fresh meat and by the labels 
of canned and package goods. 

Department officials in charge of the enforcement 
of the Federal Food and Drugs Act and other inspection 
duties of similar character note the fact that the pub- 
licity given out by the League apparently does not ap- 
ply to Federal Pure Food Law enforcement, but that 
the charges of inefficiency are directed against state 
and municipal enforcing authorities. These department 
officials emphatically express their disapproval of 
charges of such a sweeping character based upon iso- 
lated observations. In the light of their own knowl- 
edge, obtained through co-operative relationships of 
many years standing, they say that the vast majority 
of state and municipal enforcing officials are honest and 
efficient. Many of them are specially trained for their 
duties and have professional attainments of a high 
character. . 

The officials of the Bureau of Chemistry, which en- 
forces the Federal Food and Drugs Act, note that the 
report of the League upon which the press item was 
based, although 134 pages in length, contains but very 
brief references to the work of the Bureau of Chemis- 
try, and that these statements are extremely general 
and in many respects inaccurate and entirely mislead- 
ing. It is a fact that all employes enforcing the Fed- 
eral Food and Drugs Act are appointed under civil ser- 
vice rules, and that appointments of inspectors are now 
made only from registers obtained from the Civil Ser- 
vice Commission of men who have been graduated from 
some recognized college or university with professional 
qualifications of chemist. 


COLOMBIA CANNED MILK DECREE. 


HE Colombian descree, No.335, by the Director of 

National Hygiene, as of November 18, 1925, was 

translated and transmitted to the Foodstuffs Di- 
vision of the Department of Commerce by American 
Assistant Trade Commissioner C. Reed Hill. The 
phrases treating with confiscation in cases of violation 
cf the stipulations of this resolution would seem to 
make it important. The translation of the decree is as 
follows: 

Article 1. Condensed milk used in feeding of chil- 
dren must comply with the following conditions: (1) 
Contain a minimum of 9 per cent fat; (2) no preserva- 
tives can be used except cane sugar; (3) if the milk 
does not contain cane sugar, it must be sterilized in its 
container, which fact must be stated on its label or tag. 
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Article 2. Condensed milk must be contained in 
soldered tins which will carry a label in Spanish on 
which is shown that the cream has not been separated 
from the milk, the percentage of fat, and the date on 
which canned, also the maximum time for which it re- 
mains edible. 


Article 3. Condensed milk from which the cream 
has been removed must be canned in the same manner 
and carry a label in Spanish on which is shown, in very 
visible letters, the fat has been removed in its total- 
ity or in part, and that it cannot be used for feeding of 
children without prescription by a doctor. Milk from 
which the cream has been taken and presented for sale 
without this requisite will be confiscated. 


Article 4. Powdered milk must be imported in 
soldered tins and with a label in Spanish in which it is 
indicated whether the cream has been removed or not, 
in the latter case the amount of fat which it contains. 

1 the label for the milk from which the fat content 
has been removed it must, be stated that it cannot be 
used for feeding of children without prescription by a 
doctor. If presented for consumption without this re- 
quisite it will be confiscated. 


Both in the label for the milk from which the 
cream has been removed, as for the milk from which 
the cream has not been removed, the date on which it 
was canned must be shown and the maximum time for 
which it is edible. 


Article 5. The Colombian consuls in foreign coun- 
tries will not vise any invoice for prepared milks if they 
are not accompanied by a certificate in which it is 
shown that the conditions which this country demands 
on preparation and consumption of alimentary foods 
have been complied with. 


Article 6. The products which do not comply with 
the requisites which this resolution demands will be 


confiscated in the customhouse, and advice of this ac- . 


tion will be given the National Directory of Hygiene 
and Public Assistance. 


Article 7. This resolution will be etfective from 
May 15, 1926. 


The following table is a statement of fruits, bot- 
tled and tinned, exported from the Union of South Af- 
rica for the month of June, 1925, which has just been 
received by the Foodstuffs Division of the Department 
cf Commerce from American Trade Commissioner 
Perry J. Stevenson, Johannesburg, South Africa. 


June, 1925, Exports of Canned Fruits. 


Exported to Quantity, lbs. Value* 
United Kingdom 258,058 $26,732 
Kenya Colony —...___.___. 2,080 262 
Belgian Congo 2,175 © 141 
Portuguese East Africa........... 2,700 335 
U. S. of America 4,740 510 

Total 268,753 $27,980 


According to figures compiled in the Foodstuffs 
Division, the total exports of fruits, bottled and tinned, 
from the Union of South Africa for the first six months 
of 1925 amounted to 1,482,791 pounds, with a value of 
$161,332. Practically all of the exports went to the 
United Kingdom; the total amount exported at the end 
of June, 1925, was 1,299,912 pounds. 


*Conversions made from pounds sterling at 
$4.8604, the June average of exchange. 
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GRADERS 


Manufactured and Sold by 


Sinclair-Scott Company 


Baltimore, Maryland. 
Makers of Nested Pea Graders, Colossus Pea Graders, and Other Canning Machinery. 


On Every Viner is Economy 


No viner can do satisfactory work when its beaters 
are obliged to work on heavy mats or bunches of vines. 


Separation of the vines by the feeder is, therefore, 
essential to best results. 


Hamachek Ideal Viner Feeders with distributers are 
the only feeders that thoroughly separate the vines. 
The savings effected, over the use of any other viner 
Siiza ee. feeder, are so large that it is not unusual to hear pea 
CanadaandFrance packers say that Ideal Viner Feeders more than save 
their cost each season. 


FRANK HAMACHEK MACHINE GCO., 


Kewaunee, Wisconsin 


Manufacturer of IDEAL VINERS, VINER FEEDERS and CHAIN ADJUSTERS 
ESTABLISHED 1880 


Viner FEEDER with Distributer 
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Wanted and For Sale. 


‘This is a page that must be read each week to be appreciated. 
what is offered here, but it is possible you will be a dozen times in the year. If you fail to see and accept 
your opportunity your time is lost, together with money. 


You are unlikely to be interested every week, in . 


Rates upon application. 


For Sale— Machinery 


FOR SALE— 


1 Sinclair-Scott Nested Pea Grade, excellent condi- 
tion. 

1 Almost new 4 Sieve “‘Colossue’’ Pea Grader. 

1 Karl Kiefer No. 5 Double Pump Rotary Gear Type 
Visco Filler. 

1 Model A. Burt Labeler for No. 1 cans. 

1 16 Dise Hawkins Exhauster. 

Also other items too numerous to mention. 

Canning Machinery Exchange, Baltimore, Md. 


FOR SALE—2 Colossus Graders, very good condition, 
located in Wisconsin. 
Address Box A-1358 care of The Canning Trade. 


FOR SALE—Scalders and Washers. Improved straight 
line belt, or bath. New machines priced low. 
Baker Standard Steam Boxes, overhauled, priced low. 
Vance & Baker Mfg. Co., Muscatine, Iowa. 


Write for complete list of good used canning machinery 
and equipment, offered at attractive prices. 
Used Machinery Department, New York Canners Inc. 
Irving, New York. 


Machinery—Wanted 


WANTED— 
1 No. 6 Monitor Cleaner. 
1 Elgin Filler. 
2 Corn Shakers. 
6 40x72 Closed Retorts. 
3 No. 5 Sprague Corn Cutters. 
1 Monitor Pea Grader. 
-Address Box A-1365 care of The Canning Trade. 


FOR SALE---We manufaoture No. 10 Fruit and Veget- 
able Fillers, Can Conveyors with or without Syruping at- 
tachment, Tomato Inspection-Drainage Tables, Beet Gra- 
ders, Pumping Powers and Wood Tanks. Circulars and 
prices on request. 

Frank M. Wright Co., 512 2nd Ave., Olean, N. Y. 


FOR SALE---Large stock new and practically new 
Canning Machinery at bargain prices. Write for catalogue. 
A. K: Robins & Co., Inc., Baltimore, Md. 


For Sale—Seed 


FOR SALE—Indiana Canners Association ‘‘INDIANA 
BALTIMORE”’ Tomato Seed that we offer, subject to pre- 
vious sale, at $4.00 per pound C. O. D. or cash with order. 
This is the seed we have been so successfully growing and 
improving for many years under the supervision of Purdue 
University Agricultural Experiment Station, and has attain- 
ed a wonderful reputation. Nothing is spared that will 
aid in raising the high standard of this Seed. 

Address: Indiana Canners Association, Kenneth N. Rider, 
Secretary, Matthews, Indiana. 


FOR SALE—Burpee’s Stringless, Giant Stringless and 
Full Measure Seed Beans, high germination. Prices and 
samples on application. 


W. E. Robinson & Co., Bel Air, Md. 


TOMATO PLANTS FOR SALE—Tomato Plants. 
Write or wire us for prices, or meet our Mr. Councill at the 


Canners Convention in Louisville, Ky., week of January 
25th. 


’ J. P. Councill Company, Franklin, Va. 


Wanted—Factories 


WANTED—A Cannery. 
maintain good sized plant. 


Address James J. Hansen, Secretary Commercial Club, 
East Stanwood, Washington. 


Sufficient material grown to 


WANTED — Cannery to handle tomatoes, peppers, 
cucumbers, etc. Farmers anxious to contract at right prices, 
and site will be given to responsible party. Soil and con- 
ditions exceptionally favorable. 

Address W. P. Hickerson, Jr., Cashier, 
First National Bank, Manchester, Tenn. 


For Sale—Factories 


FOR SALE—Strasbaugh’s Quality Corn Plant at Mt Pleasant, 


Delaware. Plant thoroughly equipped, latest improved machinery, 


capacity 6,000 No. 2 cans per hour. 600 to 1000 acres of Corn obtain- 
able per season. Attitude of growers most satisfactory. This is one 
of the best located factories on Peninsula, P. R. R. siding, 3 acres, 
ample building to double line plant or equip for Peas, Stringbeans, 
or Tomatoes, Will sell with or without established brands as pre- 
ferred by buyers. Ample water supply, ample day help obtainable 
within i}¢ miles of plant. If interested let us give you a personal 
inspection and full detail as to a prosperous past record for the plant 
for last ten years. 


H. P. Strasbaugh, Aberdeen, Md. 
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FOR SALE—Modern and fully equipped Tomato 
Canning and Pulp Plant in best Tomato producing section 
of Illinois. Arrangements for dispospal of output can be 
made with seller, if desired. ; 

Address Box A-1374 care of The Canning Trade 


FOR LEASE—Strong building, 50x75 feet 5 stories, 
adjoining boiler room with two 80H. P. boilers (each), 
plenty water, cheap labor and splendid locality for Tom- 
atoes and Pumpkin. Fifteen miles southeast of St. Louis, 
Mo. 


Mrs. Wm. Baer, Millstadt, Ill. 


FOR SALE—Fully equipped Tomato Canning and 
Catsup Plant in heart of best Indiana Tomato producing 
section. 


Address Box A-1373 care of The Canning Trade. 


EMPLOYMENT EXCHANGE 
Help Wanted 


WANTED-—A high grade quality packer of Peas and Corn, 
capable of assuming entire charge of small plant which averege about 
25,000 cases Peas and 40,000 cases Corn. Location in Southern Ont- 
ario about 25 miles from Detroit, Michigan. None but the most ex- 
perienced packers with unquestionable past record for quality pro- 
duction need apply. Specify salary required on yearly contract and 
give full details of positions held during the past ten years. 

Quality Canners of Canada, Ltd., Windsor, Ontario. 


WANTED—Experienced factory superintendent by well estab- 
lished, financially responsible house. Must be familiar with the 
manufacture and packing of food products, with costs, factory man- 
agement, time study and promotion of efficiency. State age. previous 
connections and salary expected. Give all details in first communi- 
cation. 

Address Box B-1366 care of The Canning Trade. 


- WANTED—Man thoroughly capable of taking care of cooking 
and packing preserves, jellies, mayonnaise, catsup, etc. Address 
giving full details experience, also references and salary. 

Address Box B-1370 care of The Canning Trade. 


WANTED—Chemical Engineer, or Chemist with wide technical 
experience, preferably one with a record of several years in one or 
more of the following food industries: Dairy or Ice Cream, Fruit 
or Vegetable Canning, Jams, Jellies, Fruit Juices, Essential Oils and 
Extracts. Nature of work is analytical, experimental, bacterialogical 
and general research in carbonated beverage manufacture. Must 
have enough technical training and executive ability for plant super- 
vision. Exceptional opportunity for right man, In writing, please 
give full account of past training and record. 

Hoffman Beverage Company, Newark, N. J. 


CROP EXPERT—Experienced in canners’ crops on large scale, 
open for position. Young, married, with A-1 references. Would like 
to confer, confidentially, with canner of quality products. 

Address Box B-1371, care of The Canning Trade. 
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Positions— Wanted 


WANTED—Position by experienced canning machinery man 
who has also had five years experience manufacturing Apple Cider 
and Vinegar with a manufacturer of well known brand of goods 
Besides the above can take full charge of all electrical equipment. 
Best of references furnished. Ready for immediate employment. 

Address Box B-1359 care of The Canning Trade. 


WANTED—Position by Superintendcnt-Processor packing 
whole grain or crushed Corn, Peas and Tomatoes. I am entirely 
familiar with all operations of factory and field. I have twenty-five 
years experience. Can furnish best of reference. Open for contract 
at once. 


Address Box B-1357 care of The Canning Trade. 


WANTED—Position by Superintendent of 15 years experience. 
High closs man on Peas and Tomatoes. Can supervise the installation 
of theentire plant. References. Open for position January Ist. 

Address Box B-1367 care of The Canning Trade. 


POSITION WANTED—Food Specialist. Highly trained and 
experienced in food chemistry and bacteriology. In responsible 
position as Chief Technologist with large corporation for past sev- 
eral years, but desires to locate in or near good city. Not looking for 
routine testing job, but wish to connect with some large corporation 
with technical problems to investigate. Correspondence strictly 
confidential. 


Address Box B-1364 care of The Canning Trade. 


WANTED-— High grade quality processor for Fruits, Vegetables, 
Jams, Jellies, Ketchup and Tomato products. Should have some 
knowledge of food chemistry. Give full details, experience, salary, 
etc., in first communication. 


Address Box B-1372, care of The Canning Trade. 


FOOD PRODUCTS SALESMAN—Several years traveling ex- 
perience throughout the United States. Now {covering New York 
wholesale and fancy retail trade. Anticipates establishing Broker- 
age business with New York headquarters. Open for connection with 


reliable principals. Prepared to develop local, national andfforeign 
business. 


Address ‘‘International’’ Suite 706, 507 Fifth Avenue, New York. 


WANTED—Chemist for Apple Products, such as Apple Butter, 
Bakers Jelly, Pectin, Cider Syrup, Vinegarin glass and barrels. 
For right man will give interest in business with established firm. 

Address Box B 1375 care of The Canning Trade. 


WANTED—Permanent position as manager or Superintendent 
by quality packer of fruits and vegetables, jellies, jams Preserves, 
etc. Qualified in building new plants, expert handling of help and 
packing goods at lowest cost by system of increased capacity. Can 
furnish best of references from past employers, etc. Ready for im. 
mediate employment with some large corporation. 

Address, W. J. L., Glasgow, Mo. 


THE BOOK YOU NEED !! 


“A Complete Course in Canning.” 
5th Edition Price $10.00 
Published by THE CANNING TRADE. 


OC 


Oc 


| 
| 
| 
4 
| 


THE CANNING TRAD®= February 8, 1926 


CAN PRICES 


SAVING § SAFETY 


$680,820.00 1926 Prices 
is the 1925 insurance saving for Canners 1 The American Can Company ior apyenare the fol- 
owing term contract prices, f.o.b. its factories, for 
with standard sizes Sanitary Cans for the Central and East- 
ern parts of the United States, effective January 2 
1926. 
CANNERS EXCHANGE SUBSCRIBERS — 
$15.30 per M. 
WARNER INTER-INSURANCE BUREAU 
tinuingjto furnish the most satisfactory eo $73 per M 
insurance for the Canning Industry. Ne 
1.75 
LANSING B. WARNER Inc. 200 “ “ 


155 E. Superior St., Chicago, IIl. 


Wh 


THE SCOTT VINER COMPANY 


solicits inquiries regarding 


VINERS, FEEDERS and UNDER CARRIER SEPARATORS. 


This Company was organized by and is under the 
personal supervision of Thomas A. Scott, for 
twenty-five years the General Manager of the now 
liquidated Chisholm-Scott Company. 


All inquiries receive prompt attention. 


931 W. Spring Street ‘COLUMBUS, OHIO 
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: Another Evidence of Confidence 


The Pea Viner plays the most important part of any machine 
in the canning of Peas—naturally the manufacturer of the 
oldest established Viner on the market would think twice before 
placing the sale of this machine in the hands of anyone 
outside of his own organization. 


We Feel Complimented 


in that we have been appointed Selling Agents for the 


CHISHOLM-RYDER PEA VINER 


and Repairs, also Bean Snipper Repairs. 


Manufactured by the 


CHISHOLM-RYDER COMPANY set Niagara Falls, New York 


Viner users in Maryland, Delaware, New Jersey and Southern 
Pennsylvania will now be able to secure repair parts, as also 
to place orders for new machines with us. . 


Our new spacious quarters permit the storing of a large stock 
of Viner and Snipper parts without interfering with our 
manufacturing end of the business. 


We also solicit your orders for canning machinery and supplies— 
if it’s for a canning factory, we have it—write for our three 


hundred and thirty-five page catalog. 


A. K. ROBINS & COMPANY, Inc. 


Lombard & Concord Streets ~ BALTIMORE, MARYLAND 
FACTORY: CARDIFF, MD. 


R. A. SINDALL, President H. R. STANSBURY, Vice-President 
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! RENNEBURG’S 
Improved Process Steel Kettle 


Equipped with all the latest improve- 
/\ & ments. Strongly and accurately made. 
Has been used for years with perfect 


satisfaction. 


PROCESS 
KETTLE 


Appearance counts. Dress 
up your can with an artistic 


Gamse Label. 
2 MADE BY 
BRO Edw. Renneburg 
& Sons Company 
OFFICE: 
2639 Boston Street 
a WORKS: 


Atlantic Wharf, Boston Street and 
Lakewood Avenue 
BALTIMORE = MD. 


CORN SEED FOR SALE 


We have surplus seed of the following varieties: 
Golden Bantam Country Gentlemen 
Early Crosby Early Evergreen 


This Seed was grown under our personal supervision and practically all on our 
own farms and is of excellent quality. 


MOHAWK & GENESEE VALLEY FARMS CORP., 
WEISNER BUILDING ROCHESTER, NEW YORK 


Monarch Sanitary Tomato 


Washer and Scalder 


Construction features include non-slip draper drive 
through cut spur gears and combined control of 
steam, water and clutch. Consumes less than 
half the steam required by most scalders. Des- 
criptive folder on request. 


S. O. RANDALL’S SON 
Baltimore Maryland 
Rotary Tomato Washer ; Tomato Elevators 
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otherwise noted) and subject to the customary discount for cash. 


few may take less for a personal reason, but these prices represent the general market at this date. 
Baltimore figures corrected by these Brokers: 


(*) Howard E. Jones & Co. 


Canned Vegetables 


Balto. N. Y. 


ASPARAGUS*—(Calif.) 


White Mammoth, No. 2%.........-- 

White Mam., Peeled, No. 2%.... ...- 
Green Mammoth, No. 2%....... 
White, Large, No. 2%.... 
White, Large, Peeled, No. 2%....... 
White, Medium, No. 2%.... 
Green, Medium, No. 2%. 
White, Small, No. 2%......... 
Green, Small, No. 2%......-- 

Tips, White, Mam., No. 1 sq.... .... 
Tips, White, Small, No. 1 sq.... 3.25 
Tips, Green, Mam., No. 1 sq.... 3.55 
Tips, Green, Small, No. 1 sq.... 3.20 


BAKED BEANS+ 


in Sauce, No. 2. 
In Sauce, No. 
BEANS#—Std. 


Stringless, Std. Cut Green, No. 2. .85 
Stringless, Std. Cut Green, No.10 4.50 
Stringless, Std. Who. Gr. No. 2.. .95 
Stringless, Std. Who. Gr. No. 
Stringless, Std. Cut Wax No. 
Stringless, Std. Cut Wax No. 
Limas, Fancy Green, No. 2...... 2.00 
Limas, Std. Green, No. 2....... ae 
Limas, Std. White & Gr., No. 2.. 
Limas, Std. White & Gr., No. 
Limas, Soaked, No. 2..... 
Red Kidney, Std. No. 2........- 
Red Kidney, Std. No. 10........ 


Baby, No. 2.....+.- 
15290, 
CARROTS}{ 

Std. Sliced, No. 10..........- ose 4.00 
Std. Diced, No. 
Std. Diced, No. 10............ -- 4.50 
CORNt 


Std. Evergreen, No. 2........... -80 
Std. 3, f.o.b. Co. 
Std. Shoepeg, No. 2......+-- 

Std. Shoepeg, No. 2, f.o.b. Co....82% 
Ex. Std. Shoepeg, No. 2........ .95 
Ex. Std. Shoepeg, No.2,f.o.b. Co. .90 
Fancy Shoepeg, No. 2, f.o.b. Co..1.00 


Std. Crushed, No. 
Std. Crushed, No. 2, f.o.b. Co... .90 
Ex. Std. Crushed, No. 2......... 1.00 
Ex: Std. Crushed, No.2, f.o.b.Co. .95 
HOMINY¢ 
Standard, Split, No. 3........... 1.00 
Standard, Split, No. 10.......... 3.25 
MIXED VEGETABLESt 
Standard, No. 2... 1.00 
Standard, No. 10. 4.50 
Fancy INO. cece cece 1.20 
Fancy, No. 4.65 
OKRA AND TOMATOESt 
Standard, No. 2....... Out 
Standard No 10........ 
PEASt 
No. 1 Sieve, No. 
No. 1 Sieve, No. 2, f.o.b. County. 1.60 
No. 2 Sieve, No. 1.60 
No. 2 Sieve, No. 2, f.o.b. County. 1.30 
No. 8 Sieve, No. 
No. 3 Sieve, No. 2, f.o.b. County. 1.10 
4 Sieve, No. 2..... 1.20 
vo 


. 4 Sieve, No. 2, f.o.b. County. 1.00 
No. 5 Sieve, No. 2... ‘ 

Seconds, No. 2 ‘ 
Standard, No. 10..... 
E. J. Std. No. 4 Sieve, No. 1....1.0 
E. J. Sifted, No. 3.Sieve, No. 1.. 1.15 
E. J. Ex. Std., No. 2 Sieve, No. 11.30 
Fancy Petit Pois, No. 1.. 


PUMPKIN¢ 


Wa. 
Standard, No. 
Squash, NO. 8... £00 


(t) Thos. J. Meehan & Co. 


THE CANNING TRADE 


CANNED FOOD PRICES 


Prices given represent the lowest figure generally quoted for lots of wholesale size, usual terms f. o. 


****Many canners get higher prices f 
(4) Jos. Zoller & Co., Inc. 


(§)_A. E. Kidwell & Co. 
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b. Baltimore (unless 
or their goods; some 


New York prices corrected by our Special Correspondent. 
CANNED VEGETABLES — Cents 


SAUERKRAUT 
Standard, No. 2 
Standard, No. 
Standard, No. 3.... 
Standard, No. 


Extra Standard Yellow, No. 3... 2.00 


N. ¥. 


SPINACH} 
Standard, No. 
Standard, No. 
Standard, No. 
Standard, No. 
SUCCOTASH¢{ 
Stand. Green Corn, Green Limas. 1.35 Out 
(Triple) No. 2 (with Tomatoes).1.25 1.40 
Std. (green Corn, dried Limas) Out 1.30 
SWEET POTATOESt{ 
Standard, NO. 1.60 
TOMATOES} 
Fancy, No. 2, f.o.b. County..... .80 95 
Fancy, No. 3, f.o.b. County.....1.15 1.35 
Fancy, No. 10, f.o.b. County....3.75 . 4.40 
Ext. Std., No. 2, f.o.b. County.. .771% .... 
Ext. Std., No. 24%, County......1.15 .... 
xt. Sid., Noi 1.20 
Ext. Std., No. 3, f.o.b. County...... sews 
Std., No. 10, f.0.b. Courity.. cess 
Std. No. 1, f.0.b. County.... 
Std. No. 2, f.o.b. County 
Std. No. - Out Out 
Std. No. 2%, f.0.b. County...... .... 
sta. No, 3, f.0.b.. County... 1.07% 
TOMATO PUREEt 
Std. No. 1, Whole Stock......... .50 -57% 
Std. No. 10, Whole Stock.......3.50 3.75 
Std. No. 1, Trimmings.......... .45 
Std. No. 10, Trimmings.........3.00 3.40 
Canned Fruits 
APPLES* 
Michigan, No. 10........ cece 
APRICOTS* 
California Standard, No. 2%......... 2.50 
California Choice, No. 2%.......3.00 2.95 
California Fancy, No. 2%........... 3.10 
BLACKBERRIESS§ 
NO. 1.66 
Standard, No. 10.......... 
Standard, No. 2, Preserved...... 2.00 2.25 
Standard, No. 2, in Syrup....... .... 
BLUEBERRIES§ 
CHERRIES§ 
Standard, Red, Water, No. 2....1.40 1.40 
Standard, White, Syrup, No. 2..1.90 2.00 
Extra Preserved, No. 2.......... 1.50 Out 
Red Pitted, No. 15.00 Out 
Sour Pitted Red, Out Out 
California Standard 2%s........ Out 2.40 
California Choice, No. 2%.......... 2.90 
California Fancy, No. 2%.........-.. 3.25 
GOOSEBERRIES§ 
t 
Standard, NO.. 6.50 §.95 
PEACHES* 
California Std., No. 2%, Y. C...2.35 2.30 
California Choice, No. 2% Y. C..2.60 2.45 
California Fancy, No. 2%....... 23.75 
PEACHES#+ * 
Extra Sliced Yellow, No. 1......1.35 1.45 
Standard White, No. 2.......... t Out 
Standard Yellow, No. 2......... Out 1.60 
Seconds, ING. Gut 
Seconds, Yellow, No. 2..... ecoee Gut Out 
Standards, White, No. 3........ Out Out 
Standards, Yellow, No. 3........ @ut @ut 


CANNED FRUITS—Continued 


Balto. 
Extra Standard White, N 
Seconds, White, No. 3’... 
Seconds, Yellow, No. 3.. 
Selected Yellow, No. 3 ab 75 
Pies, Unpeeled, No. 3 
Pies, Peeled, No. 
Pies, Unpeeled, No. 10...... Out 
Pies, Peeled, No. 10....... cocee Out 
PEARS+ 


Seconds, No. 2, in Water ; 
Standards, No. 2, in Water. Ne 
Extra Stds., No. 2, in Syrup....1 25 
Seconds, No. 3, in Water..... : 
3, in Water....... 

ards, No. 3, in Syrup...... 1.40 
Extra Suis. 3, in Syrup e+ 1.60 


Hawaii, Sliced, Std., No. 2 

Hawaii, Sliced, Extra, Noe 

Hawaii, Sliced, Std., No. 2...... 

Hawaii, Grated, Extra, No. 

Hawaii, Grated, Sta. No. 1..... .... 

Shredded, Syrup, No. 

rn e, ter, 3 oe 

Porto Rico, 

RASPBERRIES§ 

Black, Water, No. 2.... 

Red, Water, No. Qut 

Black, Syrup, No. 

Red, Syrup, No. 

Red, Water, No. 10.............. Out 

STRAWBERRIES§ 

Extra Standard, S 

ra, eserved, 

tra, Preserved, No. 1.... : ee 

Preserved, No. 

Standard, Water, No. 10........ 6150 


, Canned Fish 
HERRING ROE*# 


Standard, No. 2, Factory, 18 oz.. 1.60 
LOBSTER* 


Flats, 1 Ib. cases, 4 doz......... 


Flats, % Ib. cases, 4 doz..........- 
OYSTERS* 

Standards 4 5 
Standards, 
Standards, 10 02. 3.15 
SALMON#*# 


Medium Red, Talls..... 

SHRIMP*# 

1.30 
Wet, No. 1.30 


SARDINES—Domestic, per Case* 


F. O. B. Eastport, Me., ’25 pack. 
¥% Oil, Keyless ..... 
% Oil, Key, carton.. 
Oil, Decorated.... 
¥% Tomato, Carton ........ 
¥% Mustard, Keyless ............ 
% Mustard, Keyless ............ 4. 
California, % per case........... 


TUNA FISH—White, per Case* 
Califoriiin, %@ 
California, 1s 
California, 
Califernia, %s, Striped.............. 
California, Stripes... ace 
California %s, Yellow............... 
California is, Yellew........... 


N. Y. 


> 


|_| 
3.05 Out 
3.00 Out : 
3.00 8.00 
2.95 3 
3.00 
3.20 1.40 ai 
3.30 
3.40 
3.35 PINEAPPLE* 
Bahama Sliced, Extra, No. 2........  .. oe 
85 Bahama, Sliced, Ex. Std., No. 2. 
1:10 Bahama Grated, Ex. Std., No.2. : 
Out 2.35 
Out 2.15 
-05 
Out 
4.75 10.60 
1.10 11.50 
1.15 
5.25 
2.15 
1.80 
Out 
Out 
2.10 
2.40 
2.40 
Out 
1.30 
1.50 1.20 
5.30 10.25 tee 
438 a 
4.35 
4.75 ‘ 
4166 
2.60 
1.60 
1.10 1.70 aa 
3.15 
1.17% 3.30 
1.02% 2.40 a. 
1:10 
Out Red Alaska, Tall, No. 1.........3.75 3.70 
Red Alaska, Flat, No. %............ 2.00 
3.75 Cohoe, Fiat, No. 1.20 
Columbia, Flat, No. 1............... 4.00 
1.00 Columbia, Flat, No. %.............. 2.25 
4.50 1.40 
1.10 2.95 
5.25 
1.50 
1.20 1.50 
5.35 
1.95 10 oe. 
‘anes 10 
1.80 60 
10 
1.50 10 
30 
1.40 
6.50 
8.90 
17.00 
6.50 
1.20 7.25 
3.50 13.75 
1.36 
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WEEKLY REVIEW 


Certainty Replaces Uncertainty in the Market—Tomatoes Kept 
Pace With Other Staples—How the Staples Have In- 
creased—Consumption Keeping Pace—Lower 
Prices on Canned Foods Not Likély. 

Storage in Transit Becomes 
Effective. 


ERTAINTY-In place of the uncertainty as to the size of 
© the tomato pack in 1925, and which was used as a club 

upon tomato canners to beat the prices down below cost, 
we now have a certainty in the publication of these statistics. 
And the figures are not nearly as bad as these pessimists—for 
a purpose—made them appear, when no one could say them nay. 
The pack was a big one—19,770,000 cases; a tremendous in- 
crease over all previous years, but not oui of proportion with 
the increases in other items of canned foods. The industry has 
moved to a twenty-million case basis on its staples, and this 
fact must be recognized. The man who still thinks in ten to 
twelve million cases for the staples, is as much out of date 
or behind the times as a girl who wears either her hair or 
dresses long. This year’s packs are nut just a mere fiash in 
the pan. They will continue to pack at this pace, if Nature 
grants them the crops, and what is more the people will take 
the goods and come back for more. Consumption is keeping 
pace with the increases in cannirfg to an ertent that is little less 
than remarkable, all things considered. 


Of course when you have a tremendous increase in the 
three staples—corn from 14,106,000 cases in 1923, and 12,131,000 
in 1924, to 24,320,000 in 1925; peas from 13,948,000 cases in 
1923 and 19,315,000 in 1924 to 17,816,000 cases in 1925; and 
tomatoes from 14 672,000 cases in 1923 and 12,519,000 cases 
in 1924 to 19,770,000 cases in 1925, it might be expected that 
there would be some backing up upon the shelves of the coun- 
try. These represent astounding figures of increased produc- 
tions in so short a time: But if the actual rate of increase 
in the consumption of these products by the public could be 
guaged and put down into figures, it would make an even more 
astounding showing. The increase this year, owing to the law 
prices at which canned foods have been selling, has been enor- 
mous and is still growing. For, remember that not only have 
exceptional packs of these staples been very largely taken from 
first hands, and gone into consumption, but several other record 
packs have gone along with them, pineapple, fruits, etc., as 
an intance. 


There is no market at present, it is true, because the 
buyers have been well supplied with goods, and they have been 
scared that the tomato pack of 1925 would prove a record be- 
yond all records, and so break down all other markets. So the 
buyers have been filling the heavy retail demands out of stocks 
on their floors, and allowing them to work down to a low ebb, 
again in the belief that they could easily replenish them at lower 
prices. They will quickly realize their error and see that lower 
prices on canned foods are out of the question. They know 


that the heaviest demand of the year is just ahead of us, that 
we are just entering it, and so they will come into the market. 
They are coming in now and are making quiet inquiries for the 
goods they want and the quality they would like to get at the 
low prices. They know that an advance, to at least above cost, 
is certain, and they will take what goods they can get before 
that advance occurs, if possible. This is the point for canners 
to bear in mind. 


There will be no extraordinary advance in the prices of 
canned foods, but there should be a steady advance from now on, 
and the good trader will follow this up with confidence. If 
your goods are all right, that is, up to quality, advance your 
present prices 2% to 5 cents, and be firm about it and the 
orders will come. Don’t blame the jobber for buying at the 
lowest possible price, and particularly if you haven’t backbone 
enough to know your own price and to stick to it. 


All lines of canned foods have been quiet and there are but 
few changes in the market prices. Sauer kraut is slightly lower 
in this market, and the ruling prices in the central west are 
even lower than our present quotations. Sweet potatoes are 
also slightly off this week. 


Tomatoes are holding their own or advancing slighly, and 
further advances may be looked for. 


find that any goods have been definitely sold, on the gen- 

eral market. Buyers are making their contracts with 
special houses for their steady, regular, special buys, but the 
future market has not opened, despite attempts to make it 
seem so. 


F teats any rumor factory is beginning, but we cannot 


announcement by Thomas Roberts & Co., of Philadelphia, 

that “they have finally been successful in getting the stor- 
age in transit privilege put through.” The idea is that the 
Peninsula canner can ship his goods to Philadelphia at a cost 
of 3 cents per hundred transit penalty, have them stored in a 
frost-proof warehouse, and be able to borrow 65 per cent of their 
value at 6 per cent interest. In this way his immediate needs 
for ready money can be supplied without dumping the goods 
onto the market and breaking all prices. 


& TORAGE IN TRANSIT—An interesting happening was the 


In connection with this comes this report from the Traffic 
Bureau of the Canned Goods Exchange: 


“The Pennsylvania Railroad have filed with the Interstate 
Commerce Commission a tariff, dated effective February 4th, 
providing arrangements for storage in transit of canned fruits 
or vegetables, in car loads, in public storage warehouse at Balti- 
more, Philadelphia, and Wilmington, on shipments originating 
at noints on the Pennsylvania Railroad located in the States 
of Maryland and Delaware, and the Eastern Shore of Virginia. 
The tariff provides that the privileges allowed thereunder will 
only be accorded to parties who make written application to the 
General Freight Agent at Philadelphia, or to the Division 
Freight Agent in whose territory the storage point is located. 
The tariff further provides that the privileges will remain in 
effect until August 1, 1926.” 
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‘ NEW YORK MARKET 


By “New York Stater,” 
Special Correspondent “The Canning Trade.” 


Very Little Future Trading at Louisville—Market Conservative. 
Rumors of Tomato Future Prices—Spot Tomatoes 
Quiet—Buyers Not Attracted by Future Prices - 
So Far Heard—Chain Stores Take 
Peas—Salmon Steady. 


New York, February 4, 1926. 


- HE SITUATION—Judging from market comment, the con- 
[ vention at Louisville last week was not productive of as 
much future business as similar gatherings in previous 
years. The meeting afforded some of the private label jobbers 
an opportunity to get together with the canners who regularly 
supply a large part of their assortments, and the usual amount 
ot subject to approval business was booked. Insofar as actual 
trading at open market quotations on futures were concerned, 
however, there was little doing, except possibly on fruits. 

Conservatism Rules Market—With fairly large stocks of 
corn, peas, tomatoes and beans still on the market from the pack 
of 1925, it has been generaily relized by responsible trade mem- 
hers, both canners and distributors, that there is nothing to be 
gained by “rushing” the season on futures this year. On the 
other hand, there is much to be lost, through undermining spot 
markets by naining low prices on futures, and it is to avoid this 
contingency that the general tendency to hold off has been de- 
veloped. 

Tomato Futures——Although some fairly low prices have 
keen made on future tomatoes, both western and southern packs, 
buyers have been slow to show any real buying interest, and 
canners who had not yet named their prices have been quick to 
realize that the market is not yet “ripe” for talk of futures, and 
so have withheld their prices. Some of the future quotations 
mentioned are as follows: Maryland standards, 2s, 85¢; 3s, $1.25; 
Michigan extra standard 10s, $5.25. 
instances announced opening prices several weeks ago. 

Spot Tomatoes—Rather quiet buying of spots is reported 
this week, but the market undertone is fairly steady, and dis- 
tressed offerings appear to have been pretty well absorbed by 
recent buying. 

Corn—Although “packed to order” Maryland corn has been 
reported offered at $1.10 per dozen, f. 0. b. cannery, for stand- 
ards, this price is not attractive to the buyer with standard corn 
at the factories offering anywhere from 90c per dozen upwards, 
according to packer and quantity involved. Western packers are 
otiering standards at $1.00 to $1.05 per dozen, f. 0. b., with some 
to be had perhaps around 95c in a few cases. Minnesota packers 
ouer fancy Crosby at $1.30 per dozen, f. 0. b 

Peas—Although sales of low-grade Wisconsin peas are 1e- 
pcrted to have been heavy during the past fortnight, the market 
has not shown any appreciable rally, with offerings still reported 
at 85¢e per dozen and upward. The chain stores have been large 
buyers of these low-priced peas, and have been pushing them 
into consumption at a large rate at 10 cents per can retail. Fu- 
ture peas have failed to attract such serious consideration from 
buyers, save in instances where jobbers have placed orders for 
fancy qualities for their.private brands. As far as standards 
and extra standards are concerned, however, the jobber seems to 
feel that he will gain more by waiting. 

Green Beans—New York and Michigan canners are offering 
standard cut refugees and wax beans at $1.10 per dozen, can- 
nery, but the market has shown little activity cs yet. There ap- 
pears to be plenty of old pack No. 2 beans around at prices under 
those asked for futures, and the wholesalers will probably wait 
to see how the carryover cleans up before coming in for next 
secsons needs. Some interest has been shown in fancy grades, 
however. Fancy No. 2 cans, green beans, are quoted by New 
York state packers at $2.75 for No. 1 sieve, $2.35 for No. 2 sieve, 
and $185 for No. 3 sieve. Refugees offer on the same basis. 

Salmon—With Lenten buying getting under way, a fairly 
steady market for salmon prevails on the spot. Chums are held 
at $1.30 to $1.35 per dozen, with pinks ranging $1.45 to $1.50, 
and No. 1 tall Alaska reds quotable at $3.75 per dozen. Com- 
paratively little interest is being shown locally in offerings for 
enast shipment, however, end the market is still a little easy on 
the lower grades. 

Tuna—Southern California tuna packers are offering 
“triped for later shipment at $11 for 1s, $6 for halves and $4 
for quarters. Spot market in New York is showing a steady 
tone. Jobbers quote white meat 1s at $17 per case, with halves 
held at $8.40 to $8.50, and quarters at $6.50 per case. Bluefin 
1s are quoted at $14 for 1s and $7.25 for halves. A little pick- 
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up business is reported locally, but volume trading is lacking. 

Sardines Firm—The sardine market is steady to strong on 
both Maine and California packs. Offerings for cannery ship- 
ment are not large, and a close cleanup of carry-over stocks is 
anticipated before 1926 pack becomes available. Prices remain 
firmly held. 

California Fruits—Considerable talk of futures is being 
heard in the trade, but this is confined almost entirely to s. a. p. 
orders. Inasmuch as this is in most instances the buying which 
jobers do for their private label resuirements each year, it is of 
no particular moment as a market factor, save that it illustrates 
the strong position of the market, resulting from the close clean- 
up of the pack of 1925. 

Eastern Fruits—Many of the New York and Michigan can- 
enrs have put out their prices on 1926 pack cherries, raspberri les, 
blackberries and other small fruits. A good volume of eaniy 
business is looked for on these lines, inasmuch as spot stocks are 
closely held, and there is practically nothing to be had now for 
cannery shipment. 

No. 10 Apples—A fair inquiry for gallon apples in small lots 
is reported. Packers quote $3.50 per dozen for standard New 
York apples; $3.50 for standard Michigan; $4.35 for soli:| pack 
fancy Oregon and Washington packs, and $4.75 per dozen for 
fancy solid pack Eastern apples, all f. 0. b. canneries. Packers 
still have some 1925 pack apple sauce on hand, but it is evident 
that this carry-over is not excessive, inasmuch as prices are 
firmly maintained. This item is increasing in popularity as a 
canned foods staple from year to year. 

News Notes of the Trade—Charles K. Richardson has 
started a dried fruit and nut brokerage business. He was for- 
merly associated with Seggerman Bros., later with Butler & Ser- 
geant, Inc., and then with Wood & Stevens. 

B. H. Body, of Thomas Body Co., Oakland, sailed this week 
for a trip to Europe. He spent several days with his local brok- 


ers, Bacon & Trubenbach, after attending the Louisville Conven- 
tion. 


CHICAGO MARKET 


By “Wrangler,” 
Special Correspondent “The Canning Trade.” 


Market Shows Decided Improvement—Corn Is Firm—Peas 
Steady—Michigan Fruits Advance—Tomato Pulp in 
Bad Shape—Convention Notes. 


Chicago, February 5, 1926. 


HE market for canned foods has improved decidedly since 

the buyers and brokers returned from the National Can- 

ners Convention at Louisville. Prices have not advanced 
on staple canned vegetables, but are stationary on canned peas 
and canned corn, but canned tomatoes are weak and the market 
for this last article is “sick,” as the brokers quote it. 

I heard of sales today, February 5th, of No. 2 standard to- 
matoes at 80c f. o. b. Indiana cannery, less freight to Chicago, 
for goods of full standard quality. This sale, however, was of a 
considerable block, and subject to approval o1 samples, which 
are yet to be approved, being in transit to the brokers. 

Canned Corn is firmly held at 80¢ to 85c f. o. b. canneries 
in the several corn canning states, and there are no lots to be 
had at lower prices, so I am told, except of some sub-standard 
stuff that is unfit for human consumption and which should be 
condemned and fed to animals. 

Peas—In canned peas the market is rather steady, though 
it is said that as soon as one “distressed lot’ is taken off the 
market by the buyers another takes its place, showing that many 
lots have been held off the market only to be offered when can- 
ners need money. 

Michigan Fruits are about all out of canners’ hands, and 
prices for red cherries and berries have advanced heavily in sec- 
on hands. Red sour pitted cherries in No. 10 cans have advanced 
to $12.50 and $12.75 per dozen, and the offerings ex-warehouse 
in Chicago are small. There appears to be very little interest 
in canned apples, and I judge that but few are being packed. 

Some Rumors—lIt is reported that the rumors in circulation 
at the Louisville Convention as to the prospective size of the 
tomato output for 1925 favored a very large output, probably the 


largest ever made. This, however, is a rumor only, and may be 
incorrect. 


Another rumor in circulation is to the effect that Utah can- 
ners have concluded to unload their surplus of canned tomatoes 
of the 1925 pack, and have offered 600,000 cases of twos and two 
and a half tomatces at 80c for twos and proportionate price for 
two and a half, less freight to Chicago. I am unable to confirm 


this rumor, though several buyers seem to be circulating it. 
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Canned Tomato Puree is going begging for buyers, and 
there seems to be a large surplus of the article in the various 
sized cans, especially in No. 10 cans. Buyers are taking advant- 
age of this knowledge to make heart-breaking and canner break- 
ing offers for the article. No canner seems to nave the courage 
to refuse or decline any kind of a reasonable offer, so the brok- 
ers state, for tomato puree or pulp, and some of them are ac- 
cepting very unreasonable offers. 

Very little interest is being taken in futures of the 1924 
output of canned foods. 

It is to be hoped that the announcement of the output of 
canned tomatoes for 1925 will soon be made, as many think that 
the market is being retarded seriously. They say that if some 
of the canners refuse to report, that the compilers of the statis- 
tics should estimate such packs and let the report come out. 

Convention Notes—Everyone who attended the big conven- 
tion at Louisville seems to have been well pleased with all its 
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features. The weather was colder than is usual in that city, but 
not so cold as to cause any suffering or great discomfort. * 

The machinery exhibit was especially fine and complete and 
some of the exhibits were artistically beautiful. I have heard 
many speak of the beauty of the exhibit of the American Can 
Company and those of the Calvert Lithographing Company and 
R. J. Kittredge & Co., as well as others. 

The people of Louisville extended to the visitors to the Con- 
vention many courtesies personally, which hospitalities were ex- 
traneous to the general features of the Convention. Many can- 
ners were entertained at the historical Pendennis Club, and were 
driven about the city in the private autocars of Louisville mer-: 
chants and manufacturers. 

This is the fifth National Canners’ Convention that has been 
successfully held in Louisville, and the little touches of courtesy 
and personal hospitality described have made the city of Louis- 
ville popular with the canners. 


Convention Issue Feby 22nd 


‘The best laid plans of mice and men aft gang aglee’”—We thought we had everything arrang- 
ed to give the industry a remarkably quick report of the big Louisville Convention--in detail--February 


15th. 


We could have done it—had the reporters who “took” each session finished their work in time. 
Here Friday the 5th. their transcripts are not yet in and the Brokers Association copy has not been 
compléted—So we must postpone our big Convention Issue—one week—to FEB’Y 22nd. 1926. 

Every Association, and every individual Canner should have a page ad., in this first report of the big meeting. 


Most Supply men are well represented. 


Those who have not ordered space can now do so. But act quickly. The 


Convention Issue of The Canning Trade will still be weeks ahead of all others—the only Convention Issue that is 


read. 
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CALIFORNIA MARKET 


By “Berkeley,” 
Special Correspondent “The Canning Trade.” 


California Gets the Needed Good Rains—Several Years of 
Deficient Rainfall Make Conditions Serious—The Pine- 
apple Pack a Record—Little Pineapples Left in First 
Hands—Speculators Take a Canned Foods Company 
—Dividends Canners Are Paying—Cvoast Notes. 

San Francisco, Feb. 4, 1926. 

AINS—The best news of the moment is the fact that Cali- 

fornia just now is being visited by the heaviest rain of 

the year. Rain has been falling throughout Northern and 
Central California, with every indication that the southern part 
of the State also received its share. The present winter season 
has been one of the dryest in the history of California, the pre- 
cipitation in December having been very light, while January 
had but a fraction of normal. This dry spell, coming on top of 
nine years of deficient rainfall, the last three years of which 
have been but 56 per cent of normal, is causing widespread ap- 
prehension and in some places domestic supplies are even now 
inadequate. The recent storm came in the nick of time to save 
field crops and will prove of immeasurable value. It is extremely 
unlikely, however, that the total for the season will reach norma! 
figures, since but few localities have had even half the normal to 
date, and the conservation of every drop is being urged by State 
and local crop officials. 

Pineapple Pack—The latest addition to pack statistics for 
1925 is the official report of the Association of Hawaiian Pineapple 
Canners, covering the pineapple pack for the year. A record- 
breaking pack was known to have resulted, but it is likely that 
there were few who would have estimated that it wouid reach the 
total of 8,728,580 cases. This compares with 6,825,904 cases in 
1924 and 5,895,747 cases in 1923. Despite the huge size of the 
pack, there is very little pineapple left in first hands, with some 
sizes and grades difficult to locate anywhere. Retailers through- 
out the country report a very heavy consuming demand, aided by 
the low prices that have been named, with many moving double 
the usual quantities. 

The Gamblers—While it is naturally a matter of pride to 
Californians to note that one of its great companies has proved 
so successful that its stock is in marked demand; at the same 
time it is a matter of regret that this demand should have over- 
stepped the bounds of reason and the stock be made the play- 


thing of speculators. Quite obviously outside interests are at- 
tempting to secure control of the California Packing Corporation, 
but who these interests are remains a mystery, even to officials 
of the corporation. Rumors of impending mergers fill the air, 
but no sooner does one make its appearance than it is denied, 
and another takes its place. The stock has steadily increased in 
value on the Stock Exchange during the past two years from 
$80 to $160 a share, and the prospects of profits in stock gam- 
bling has led many not in a financial position to do so to take a 
flyer on the market. For years this concern has paid dividend: 
at the rate of $6 a year, while earning from $10 to $12 a year. 
A very handsome surplus has been built up, but the management 
of this concern realizes that this is not so large but what it could 
easily be wiped out by one or two unfavorable seasons. The Cal- 
ifornia Packing Corporation is operated on a conservative basis 
by business men thoroughly familiar with conditions in Cali- 
fornia. It would be a blow, indeed, to see this fine concern pass 
into the control of other interests and be combined with any- 
thing not directly connected with the canning industry, or to see 
its stock manipulated by interests concerned only with profits 
from such manipulations. At present quotations it returns less 
than 3.8 per cent on the investment, so that trading at present 
is on purely a speculative basis. 

Dividends—While the past year proved a trying one for the 
pineapple packing industry, owing to the large carry-over and 
the necessity of naming low prices to move the big pack, satis- 
factory showings have been made by some of the larger inter- 
ests. The annual report of the Hawaiian Pineapple Company, 
Ltd., indicates that it earned $4.45 a share, or almost double its 
dividend requirements. Its net profits for the year, after deduct- 
ing $386,000 for depreciation and $392,000 for income tax, was 


.$2,018,000, as compared with $2,319,000 in 1924. The annual 


meeting of the company will be held shortly at Honolulu. 
Notes—The Hawaiian Pineapple Company, Ltd., has char- 
tered a steamship and will shortly take a large party to the Island 
of Lanai to inspect its latest holdings, the party to include Gov. 
Wallace R. Farrington, Federal officials, business men and mem- 
bers of the press. This concern bought the island from the Bald- 
win interests three years ago and has been working since to 
transform it into a great pineapple plantation, there being 25,000 
acres suitable for the growing of this fruit. A harbor has been 
built, a city set up for employees and roads built to all parts of 
the island. Three hundred acres of pineapples will be in gene 
this summer, and the crop, estimated at nearly 6,000 tons, will 
be towed to the big Honolulu plant in barges. The harbor that 
has been created is known as Kaumalapau and is distinctive in 
that it has been created by the Hawaiian pineapple industry. 
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The third annual pear convention held under the auspices of 
the California Pear Growers’ Association, was held at Hayward, 
January 29th, with a large attendance of growers, canners and 
agricultural officials. The program follows: Greetings, by I. B. 
Parsons, president of the Bank of Hayward; “Availability of 
University Information,” R. T. Robinson, county farm advisor; 
“What to Do to Improve the Pear Crop,” Fred Marsh, deputy 
horticultural commissioner; “The Grower as a Shipper,” Peter 
J. Huth, vice-president of the California Pear Growers’ Associa- 
tion; general report on Association work, by Frank T. Swett, 
president and manager of the Association; “Experiences of a 
Fruit Buyer,” Joseph Lemos, of the Pacific Coast Canning Com- 
pany; “The Canning Industry,” G. E. Chick, representing the 
Cailfornia Packing Corporation; “Eastern Markets,” Eugene 
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Strowbridge, representing the Stewart Fruit Company; “Im- 
provements in Spraying Equipment,” J. D. Crummey, of the 
Bean Spray Co.; “More Customers for More Pears,” S. E. Pea- 
cock, and “Latest Methods and Materials for Pest Control,” D. L. 
Currier, of the San Jose Spray Manufacturing Co. A banquet 
featuring pear products was a feature of the gathering. The 
meeting was one of a series of eight arranged for different 
sections of the State. , 


The Delta Packing Company has arranged for the erection 
of an asparagus cannery at Isleton, Cal. 


W. B. Wellman, president of Wellman, Peck & Co., San 
Francisco, wholesale grocers, returned recently from a trip to 
Europe. 


What Canned Foods Distributors are Doing 


Canned Foods Increasing in Importance As Leading Product Handled by Whole- 
sale Grocers and Chains—Packers’ Labels in the Retail Stores—Talks 
of Million and Billion Dollar Mergers in Food 
Industry Interest Trade. 


TTENTION—Recent completion of inventories, together 

A with the big convention of the canners at Louisville a 
short time ago, has been centering interest on the canned 

foods situation. . 

The results of inventory generally showed that canned 
foods business of the wholesale grocers and chain-store dis- 
tributors during the past year was favorable. In most instances 
prices in jobbing markets have risen considerably above the 
levels of opening prices. Consumption of canned foods has been 
excellent; so good, in fact, that the heavy packs of corn, peas, 
and tomatoes are being moved into consumption with surpris- 
ingly little trouble in the line of price reaction. Tomatoes, as 
is generally the case, it seems, have born the brunt of this 
recession. 

Wholesale grocers have been buying with freedom on the 
lines which they need to piece out their assortments, and indica- 
tions are that a heavy amount of “packed to order” business 
will be placed on the lines which have sold readily. On the 
“big three’—canned tomatoes, peas, and corn—the tendency 
is more to defer buying and operate in hand-to-mouth fashion, 
picking up stocks as needed. Distributors realize that any 
concerted buying movement would probably be attended by an 
upward swing in prices, and they prefer to operate in a reason- 
ably well stabilized market. Slight advances in prices for the 
three items mentioned would not come as a surprise to the job- 
bing trade, and would not be entirely unwelcome, as they would 
indicate market recovery. The trade, however, is content to 
let the market work out its own destiny. 

Canned foods. always an important item in the business of 
the wholesale grocers and chain-store distributors, are still 
growing in importance. Grocery distributing agencies are show- 
ing the power to move increasingly large quantities of canned 
foods each year, and it is probable that continued “pushing” of 
canned foods will greatly.stimulate consumption, permit of cor- 
responding increase in operations in the canning industry. 

One of the outstanding factors in the steady expansion in 
canned focds consumption has been the advertising which chain 
stores and wholesale grocers alike have expended on their 
brands. The publicity of the wholesale grocers has been gen- 
erally on thtir own private labels, while that of the chain stores 
is about equally divided between private and packers’ brands. 
All of this has proved beneficial, however, and in the larger 
cities, at least, has tended to make “Canned Foods Week” a 
year-round affair. 

Packers’ Brands i nthe Chains—A development which has 
escaped comment thus far is the gradual trend of the leading 
chain store organization in the country towards packers’ brands 
in its stores in Greater New York. Whether this trend is a 
local one, or extends to all cf the manv thousand stores of the 
chain in question in other parts of the country, is not known 
by the writer, but in the New York field at least it has proved 
a profitable change in the way of increasing volume, it is be- 
lieved. Private brands are all well enough in their place, but 
there are many consumers who prefer some variety, and if they 
cannot get this in one store they are quite likely to go to an- 


other for it. The chain under discussion during the past sev- 
eral months has placed on its shelves canned foods of various 
grades under packers’ labels, although the bulk of the stocks 
carried, of course, is still of the private brand of the company. 
There are many quality packers of canned foods whose “light” 
has been “hidden under a bushel” because of the diverting of 
their packs to the private labels of jobbers or chain stores, 
and these packers should welcome any change which will tend 
to put their brands before the public. Many of the most suc- 
cessful independent retail .stores have found that they have 
been able to increase their volume through stocking a diversity 
of brands, although there has been a general tendency to keep 
away from the brands which were being pushed by the chains. 

Another Huge Food Merger—Further evidence of the ten- 
dency toward consolidation in the grocery industry is seen in 
the announcement of the incorporation of the National Food 
Products Corporation under the laws of Delaware, capitalized 
at 1,000,000 shares each of Class “A” and Class “B’” common 
stock of no par value. The new company, it is announced, will 
purchase, own, sell, and underwrite securities of concerns en- 
gaged in the food business, its income to be derived from divi- 
dends on stocks owned, profits on purchase and sale of securi- 
ties, and from underwriting and other bank activities. Leading 
interests in the grocery trade, it is said, are behind the new 
corporation. Substantial interest is reported to have been ac- 
quired by the National Food Products Corporation in the H. C. 
Bohack Company, the James Butler Company, the United States 
Stores, Inc., the David Pender Company, First National Stores, 
the United States Dairy Corporation, Abbott’s Alderney Dairies, 
the Borden Company, the Reid Ice Cream Company, National 
Dairy Products Corporation, and other prominent food concerns. 
Included in the board of directors of the new corporation are 
the following well-known men of the grocery industry: B.S. 
Halsey, vice-president of Sheffield Farms; H. C. Bohack, presi- 
dent of H. C. Bohack Company; C. C. Borden, president of 
Borden Company; and J. A. MacDermott, vice-president of the 
United States Dairy Products Corporation. 

Postum Cereal—California Packing Corporation—Persistent 
reports of pending acquisition of the California Packing Cor- 
poration by the Postum Cereal Company have resulted in a 
sensation movement in the stock of the former company. Ac- 
cording to financial market reports, all that remains for the 
consummation of the consolidation is the arrangement of 2 
settling price for the stock, and rumor has it that this price 
will be $175 per share. The Postum Cereal Company is branch- 
ing out as an important factor in the grocery business of the 
country. Officers of the company are reported to be worl.ing 
out a plan to combine with Igleheart Bros., of Evansville, Ind. 
The latter company, an Indiana corporation, has been in busi- 
ness for seventy years, its chief product being “Swansdown” 
cake flour. No change in. management or policy is contemplated, 
it is stated. ; 

Western Piggly Wiggly Financing—Piggly Wiggly West- 
ern State Company, operating Piggly Wiggly chain grocery 
stores in the Pacific Coast territory, this week marketed in San 
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Francisco an issue of $1,500,000 Class A stock to provide for 
expansion of the business. 

The Ward Corporation—Although bread is not usually an 
important item with the average wholesale grocer, it is a big 
factor with the chain stores, many of whom operate their own 
bakery plants, and keen interest has been shown by both groups 
in the proposed “billion-dollar” Ward Food Products Corpora- 
tion which would not only take inemany companies dealing 
almost entirely with the bakery trade, but in addition many 
organizations which distribute, in part at least, through the 
wholesale grocery and chain-store trades. Besides its aspect 
in this direction, the formation of the proposed company is also 

‘ of interest because of its potential branching out in other direc- 
tions in the food industry of the country. At the time of 
writing, it appears that the company is in for a thorough prob- 
ing at the hands of the Federal Trade Commission. It is ex- 
pected that details of the formation of the Ward organization 
will be disclosed at the hearings the Federal Trade Commission 
will undertake in New York on February 8, in connection with 
the Commission’s complaint against the Continental Baking Cor- 
poration. A resolution has been introduced in the House in- 
quiring as to what action, if any, has been taken by the De- 
partment of Justice “to prevent the formation of a monopoly 
concentration of control, agreements, combinations, or conspiracy 
in restraint of trade in the mills and baking industry, and par- 
ticularly whether or not the Ward Food Products Corporation 
is a monopoly or a combination, agree or conspiracy on restraint 
of trade, and, if so, what action has been taken to prevent its 
formation, or its operation and doing business in restraint of 
trade.” 


AMOS COBB TAKEN SICK AT CONVENTION 


S Mr. Amos Cobb presided over the meeting of the 
Fruit Section meeting, in the Brown Hotel at 
Louisville, on Thursday, he was a sick man. 

Shortly after he took to his bed with what was said 
to be pleurisy. Mr. George W. Cobb, his brother, had 
him transferred to his suite on the 12th floor, and had 
nurses in charge. As we left the Convention we under- 
stood his condition was bad. 

Since then his trouble has turned into pneumonia, 
and the last reports from his bedside are that his con- 
dition is extremely serious. George Cobb has remained 
at his side. ' 

We stop the presses to convey the sad news that Amos 
died Friday morning in Louisville. 


CANNING NEWS AND NOTES 


What’s doing in all parts of the Country. New firms, 
changes etc. 


Middletown, N. Y.—Mr. L. D. Greene, Agricultural Agent, 
New York, Ontario and Western Railway Co., is interested in 
can companies manufacturing or offering for sale Nos. 1, 2 and 
10 cans in less than ecar’oads and carload lots. He also wants 
prices on sealing machines equipped to handle all three sizes 
cans. 

Gainesville, Fla.—Alachua County Chamber of Commerce 
writes they have a big opportunity for a vegetable canning fac- 
tory and that they will be glad to furnish any desired informa- 
tion. 


Columbia City, Ind—A company, to be known as the Co- 
lumbia Food Company, is organized and capitalized at $100,000. 
Products to be canned are corn, tomatoes, pumpkin. 

Fowler, Ind.—Articles of incorporation for the firm of Car- 
roon & Co., canners, were filed Jate Wednesday afternoon at the 
office of the secretary of state in Indianapolis as one of the steps 
in the proposed project of establishing a canning factory at 
Fowler, Ind., Benton county. ; 

For the first yéar of operation the firm will confine activi- 
ties to the canning of several types of corn and to pumpkins. 
Later other classes of preserving will be considered and machin- 
ery installed to accompany the possible expansion of the plant. 
There is also a possibility that canneries will be located by the 
company in other places of the northern part of the state. The 
company is capitalized at $60,000. 
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Danville, Ky.—An option of a building in Danville suitable 
for a canning factory was secured recently in a Joint session of 
committees from the Boyie county farm bureau and the Dan- 
ville Chamber of Commerce. 

- Mt. Sterling, Ky.—The Mt. Sterling Cannig Company, with 
a capital of $75,000, has been organized by B. A. Schadd and D. 
S. Cochran. The building operations will be completed in time 
to handle a large acreage of corn. 

Harrodsburg, Ky.—B. C. Mosely and D. V. Wiley, of the 
Moseley Canning Company, have decided to locate a canning 
factory here in the near future. 

Nicholasville, Ky.—A canning factory w.!l be established 
here within the next two months. J. S. Price, President of the 
Nicholasville Exchange Club, is chairman of the movement, as- 
sisted by C. C. Shade, county agricultural agent. The plant will 
be located at the junction of the L. & N. and Cincinnati South- 
ern Railroads, in the northern part of the state. 

Dyersburg, Tenn.—B. F. Craddock, who closed a contract 
with the business men ef Dyersburg some weeks ago, will be- 
gin the construction of the Dyersburg Canning factory. The 
new factory will can tomatoes, beans and sweet potatoes. 

Clintonville, Wis.—It is now fully settled that a canning 
factory will be ready for operation during the coming summer 
and which for the first year will be devoted primarily to the can- 
ning of sweet corn. The parties putting up this factory are 
Messrs. King Weeman, A. C. Weber, George Greb and Albert 
Tratheng of Shawano, and Reuben Greb, of Marinette county. 
Arrangements are being made to begin work on the buildings in 
the near future. Mr. Reuben Greb will remove to this city and 
will have charge of the new factory. 

Rochelle, [l.—The Rochelle Canneries, Inc., has been taken 
over by a new corporation, the Midwest Canning Corporation, 
with home offices at Rochelle. The new corporation is organ- 
ized with $1,000,000 in stock and comprises the two plants at 
Rochelle and the one under construction at De ixalb. 

Neosho, Mo.—Many new improvements are contemplated by 
the Neosho Canning Co: 

Marceline, Mo.—A meeting of business men was recently 
held for the purpose of establishing a cannery here. The fol- 
lowing officers were elected: Dr. R. M. Carter, President; C. U. 
Muraay, Vice-President; R. C. Sherrod, Secretary; H. E. Tra- 
der, Treasurer. 

Marionville, Mo.—Wm. J. Rowe and Martin Sestak, of Mar- 
ionville, Mo., doing business as Sestak & Rowe, fruit and vege- 
table canners, filed a petition in voluntary bankruptcy in fed- 
eral district court, listing their assets at $58,833.58 and their lia- 
bilities at $74,387.60. : 

Montgomery, Minn.—Construction work, carried forward 
throughout the past winter months, is nearing the last stages 
on the new Montgomrey plant of the Minnesota Valley Canning 
Company of Le Sueur. Work on his plant started on November 
18, and has been carried on steadily throughout the winter. The 
complete plant will be finished and ready for occupancy in 
March. Machinery will be installed at once, to be in readiness 
for this year’s crop of corn and peas. When completed the plant 
and machinery will represent a total investment by the Minne- 
sota Valley Canning Company of more than $400,000. 

Farmington, Minn.—Edward J. Kirscher, of Manitowoc, 
Wis., who has spent some time in looking up a location for a can- 
ning factory, has decided to locate*in Farmington. 

Red Lodge, Mont.—A pea canning factory is to be estab- 
lished here. O. H.. Mann will put up the factory. Werk on the 
factory will start soon. Operations will begin with the first pea 
crop next June. 


Late To 


FOR SALE—One acre of land on State Road, + mile 
from Scotland P.O.,2 miles from steam boat landing. 
Canning Factory complete with machinery, saw mill and 
grist mill attached. Storage Room capacity 20,000 cases. 
Garage, Store and Dwelling in same house, consisting of 10 
rooms, electric lights. Price $5,000, half cash. Small stock 
of goods included. : 

L. G. Raley, Scotland, Md. 


FOR SALE—Brokerage business established 15 years, 
City 100,000, about 100 Jobbers in territory covered. Sell- 
ing account ill health. 

Address Box A-1376 care of The Canning Trade. 
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“INVINCIBLE” 


Patented 
THE MORRAL CORN HUSKER 
either 
Single or Double 
The fastest and best husker on the market. It has an automatic ear 
placer that places the ear at the proper place and careless feeders will 
not waste corn and it will save agreat deal of corn overany other husker. 


Patented 
THE MORRAL CORN CUTTER | “INVINCIBLE” 


either 
Single Cut, Double Cut or Split and Cut. 


The Morral Cor Cutter is very simple in construction and is the most V INER SHED 
durable and best cutter on the market. It has a positive feed and will 
not clog up like other cutters when cutting nubbins and small ears. It is 


furnished with attachments for cutting Golden Bantum Com, and it is the GREEN PEA CLEA NER 


best cutter for cutting Bantum Corn. 


It was never intended that the sieves of 
a Pea Grader should be clogged up with 
a mass of dirty, crushed leaves, pods, 
vines and broken peas. The Grader 
should grade only—and to do it right, 
the holes in its sieves must be clean 
and open. This requires a good clean- 
ing machine in the viner shed. The 
‘Invincible’ is very satisfactory for 
this purpose and cheap too. 


THE MORRAL LABELING MACHINE | Save Money By Ordering Now. 
The Morral Labeling Machine is built of iron and steel, driven by 
motor or hand power, large capacity, and guaranteed to do satisfactory 
work, We can save you money. It will pay you to write at once for 
our new catalog for prices, list of users, and further information. 


| S. HOWES CO., INC. 
MORRAL BROTHERS | INVINCIBLE GRAIN CLEANER CO. 


| Morral, Ohio. SILVER CREEK, N. Y. 
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Kyler Boxing Machine 


The demand for a dependable Boxer to meet the needs 
of the canner, is met inthe KYLER BOXING MA- 
CHINE. 


The machine is simple in design, rigid in construction, 
convenient in operation and wholly satisfactory in the 
results obtained both from the viewpoint of production 
and cost. 
— and Sold by 
Westminster Machine Works. 
Westminster, Md. 


FOR PEA INOCULATION USE More Peas 
and 
Better Quality 


URBANA CULTURE 


Fewer Acres 


Known in the canning industry for . THE URBANA LABORATORIES 
superior quality and dependable results URBANA, ILLINOIS 


Ermold Labelers 


AVE established a standard by 
which all others are judged. 


Practically any container in the 
packing trade can be labeled on a 
machine in the ERMOLD LINE. 


Edward Ermold Company 


The Largest Manufacturers of QUALITY Labeling Machines 


Hudson, Gansevoort and Thirteenth Streets 
NEW YORK CITY. 


SOLE CANADIAN AGENTS 
Freyseng Cork Company, Toronto & Montreal 
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AMSCO-SIX is everything you ever hoped for in a Sanitary Can Closing Machine. @ Fast 
enough to eat up the output of any filling machine with a margin of reserve speed beyond that. 
q Output up to 160 cans per minute, depending upon the speed of the filler and the character of 
the contents. @ Smooth-running and vibrationless. Nospill even on cans filled to the brim with 
syrup. @ Construction simple and compact with rigid frame and no excessive weight. @ Lub- 
rication practically automatic requiring least possible attention from operator. @ Seaming-head 
—AMS Standard as used on AMS Closing Machines for many years. @ Seaming-ring—AMS 
Standard Split Ring with first and second operation rollers. @ AMS Chuck and Safety Collar. 
q@ Automatic Marking Device. @ No Can—No Cover Control. 


Write for full description and results of six months operating test under severe packing plant conditions 
THE MAX AMS MACHINE COMPANY, 101 PARK AVENUE, NEW YORK CITY. 


j 
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A beautiful © 
label helps sales 


ANY sales over the counter are decided at 
the moment of purchase by the appear- 
ance of the label. Does your label really ne | 
sell your product ? 
‘Labels should suggest that the contents are 
dainty and tasty. We make labels that do this. 
Write us for particulars. 


CONSULT OUR 
‘TRADE MARK BUREAU * 
The courts have decided that brand names 
and trade marks are valuable property. No new 
brand should be adopted without investigation. 
We maintain a Trade Mark Bureau, which 
contains over 829,000 brand names, hecho 
all’ registered brands. 
i We search titles and help eternal against 
infringement. We make no charge for this 
special service. 


The United States Printing 
& Lithograph Company }: 


Color Printing Headquarters 


CINCINNATI 
55 Beech St. 
BROOKLYN 
98 N. 3rd St. 


BALTIMORE 
439 Cross St. 
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SMILE AWHILE 


There is a saving grace in a sense of humor. 


Relax your mind—and your body. You’ll be better mentally, 
physically—and financially 


Send in YOUR contribution 


All are welcome. 


TIME OUT. 
Little Willie—Uncle, dces father like to watch you play 
football? 
Rich Uncle—What an idea! I don’t play football. 
Little Willie—Well, I heard father say that whenever you 
kick off he’d quit working. 


THE ONLY WAY. 
“Will you marry me?” he asked. 
“No,” she replied. 
And they lived happily ever afterward. 


FILIAL. 
A pretty maiden had fallen overboard and her lover leaned 
over the side of the boat as she rose to the surface and said: 
“Give me your hand?” 
“Please ask father,” she gently murmured, as she sank for 
the third time.—Pennsylvania Punch Bowl. 


NOT GOOD ADVERTISING. 
“Oh, my! I’ve lost my little dog, Romeo. What can I do?” 
“Why not advertise in the papers for him?” 
“Alas! The dear pet can’t read.”—Fantasio. 


TIT FOR TAT. 
a Judge—What happened after the prisoner gave you the first 
ow? 
Witness—He gave me a third one. 
Judge—You mean a second one? 


. Witness—No; I gave the second one.—Hamilton Royal Gab- 
on. 


SUGGESTIVE. 
Birch—I kissed her when she wasn’t looking. 
Bark—What did she do? 
Birch—She wouldn’t look at me the rest of the evening.— 
Oregon Orange Owl. 


AVOIDING THE RUSH. 
“Last evening, sir, I distinctly saw my daughter sitting in 
your lap. What explanation have you to make?” 
os got here early, sir, before the others.”—Michigan Gar- 
goyle. 


NOT ANCHORED. 
Seasick Wife—I feel terrible. I’ve got an awful lump in my 
throat. 
Huby—Better swallow it. 


It’s probably your stomach.— 
Black and Blue Jay. 


THE BAD NOOSE. 
Condemned Prisoner—Warden, I need exercise, I do. 
Warden—FExercise? What kind of exercise do you want? 


Prisoner—Oh, I’d just like to skip the rope!—Pennsylvania 
Punch Bowl. 


YEP, NICE FOLKS. 
Mrs. Noahlott—I presume when you were abroad you visited 
the Swiss Alps. 
Mrs. Newrich—The Alps? Well, I should say so. And, you 
know, they are the nicest family in Switzerland.—Okla. Whirl- 
wind. 


CURRENCY. 

Four animals went to a circus—a duck, a pig, a frog and a 
skunk. All of them got in except one. The duck had a bill, the 
pig had four quarters, and the frog had a greenback, but the 
— only had a scent, and that was a bad one.—Michigan Gar- 
goyle 
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WHERE TO BUY 


———<the Machinery and Supplies you need and the Leading Houses that supply them 


ADJUSTER, for Chain Devices. 
Frank Hamachek Co., Kewaunee, Wis. 


Apple Paring Machines. See Paring Mach. 


APRONS (factory), Acia, Water Proof. 
Phil Emrich, Cincinnati. 


BEAN SNIPPER. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
BEET MACHINERY. 
Ayars Mach. Co., Salem, ww. J. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
A. K. Robins & Co., Baltimore. 
Baskets, Wire, Scalding, Picking, Etc. 
See Cannery Supplies. 


BELTS, Carrier, Rubber, Wire, Etc. 
La Porte Mat and Mfg. Co., La Porte, Ind. 


Bean Cleaners. See Clean and Grad. Mach 
Beans, Dried. See Pea and Bean Seea 


BELTING. 
Th Fairbanks Co., New York. 


BLANCHERS, Vegetable and Fruit. 
Ayars Mach. Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

Blowers, Pressure. See Pumps. 


BOILERS AND ENGINES, Steam. 
Edw. Renneberg & Sons Co., Baltimore. 
A. K. Robins & Co., Inc., Baltimore. 
Slaysman & Co., Baltimore. 
Bottle Caps. ‘See Caps.’ 
Bottle Cases, Wood. See Boxes, Crates. 
Bottle Corking Machines. See Bottlers Mcy. 


BOTTLERS’ MACHINERY. 

Ayars Mach.. Co., Salem, N. J. 

Edw. Ermold Co., New York City. 

Karl Kiefer Machine Co., Cincinnati, O. 
Bottle Screw Caps. See Caps. 


BOX (Corrugated) SEALING MACHINE. 
A. K. Robins & Co., Inc., Baltimore. 
Boxes, Corrugated Paper. See Corrugated 
Paper Products. 


BOXING MACHINES. 
Westminster Machine Works, Westminster, 


Fred H. Knapp Co., Ridgewood, N. J. 


BROKERS. 

Howard E. Jones & Co., Baltimore. 

Thomas J. Meehan & Co., Baltimore. 
Buckets and Pails. Fiber. See Fibre Conts. 
Buckets and Pails, Metal. See Enameled 

Buckets. 
Buckets, Wood. See Cannery Supplies. 


BURNERS, Oil, Gas, Gasoline, Etc. 
A. K. Robins & Co., Inc., Baltimore. 


BY-PRODUCTS, Machinery. 

Edw. Renneburg & Sons Co., Baltimore. 
Burning Brands. See Stencils. 
Cabbage Machinery. See Kraut Mchy. 


CAN COUNTERS. 
Ams Machine Co., Max, New York City 
Ayars Mach. Co., Salem, N. J. 
Can Conveyors. See Convrs. & Carriers. 
Can Fillers. See Filling Machines. 


CANMAKERS’ MACHINERY..- 

Machine Co., Max, New City. 
W. Bliss & Co., ae te N 

Can Mchy. Co., 

Slaysman & Co., 
Can Markers. See Stampers & Markers. 
CAN SEALING COMPOUNDS. 

Ams. Machine Co., Max, New York City. 
CAN WASHING MACHINES. 

Hansen Cang. Mchy. Co., Cedarburg, Wis. 
CANS,Tin, All Kinds. 

American Co., New York. 

Atlantic Can Co., Baltimore. 

Continental Can Co., New York City. 

Heekin Can Co., Cincinnati, O. 

Phelps Can Co., Baltimore. 

gs Can Co., Baltimore. 

U. 8. Can Co., Cincinnati, Ohio. 

Wheeling Can 'Co., Wheeling, W. Va. 
CANNERY SUPPLIES. 

Ayars Mach. Co., Salem, N. J. 

Anderson- Barngrover Mg. Co., San Jose, Cal. 

Berlin-Chapman Co., Berlin, Wis. 

The Langsenkamp Co., Indianapolis. 

Phil Emrich, Cincinnati. 

S. O. Randall’s Son, Baltimore, Md. 

A. K. Robins & Co., Inc., Baltimore. 

Sinclair-Scott Co., Baltimore. 


Consult the advertisements for details. 


Slaysman & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Machine Co., Bariimore. 


Can Stampers. See Stampers and Maric2rs. 


CAPPING MACHINES, Soldering. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago 

Capping Steels, Cannery Sup 


CAPS, Bottle. 
Aluminum Co. of America, Pittsburgh. 


CAPS. 
Phil Emrich, Cincinnati. 
CARRIERS AND CONVEYORS, Gravity. 
Berlin-Chapman Co., Berlin, Wis. 
I’arl Kiefer Machine Co., Cincinnati, O. 
Sprague-Sells Corp., Chicago. 
Cartons. See Corrugated Paper Products. 
Catsup Machinery. For the preparatory 
work: See Pulp Mchy.; for bottling, see 
Bottlers’ Mchy. 

Chain Belt Conveyors. See Conveyors. 
Chain for Elevating, Conveying. See Con- 
veyors. 4 
Checks, Employes’ Time. See Stencils. 

Chutes, Gravity, Spiral. See Carriers. 


CIDER AND VINEGAK MAKERS’ SUP- 
PLIES. 


Karl Kiefer Mach. Co., Cincinnati, O. 

CLEANER AND CLEANSER (Wyandotte) 
J. B. Ford, Wyandotte, Mich. 

CLEANING AND GRADING MACHIN- 

ERY, Fruit. 
Huntley Mfg. Co., Silver Creek, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Cleaning and Washing Machines, Bottle. 
See Bottlers’ Machinery. 

Cleaning Machines, Can, See Can Washers. 

Clocks, Process Time. See Controllers. 
CLOSING MACHINES, Open Top Cans. 
Ams. Machine Co., Max, New York City. 

KF. W. Bliss Co., Brooklyn, 
Cameron Can Machy. Co., Chicago, Ill. 
Slaysman & Co., Baltimore. 
Coils, Copper. See Copper Coils. 
Condensed Milk Canning Machinery. See 
Milk Condensing Machinery. 

CONVEYORS AND CARRIERS, Canners. 
3erlin-Chapman Co., Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

COOKERS, Continuous, Agitating. 
Anderson-Barngrover Mg. Co., San Jose, Cal. 
Berlin-Chapman Co., Berlin, Wis. 

Cookers, Retort. See Kettles, Process. 

COOLERS, Continuous. 
Anderson-Barngrover Mg. Co., San Jose, Cal. 
Berlin-Chapman Co., Berlin, Wis. 
Sprague-Sells Corp., Chicago. 

COPPER COILS, for Tanks. 
3erlin-Chapman Co., Berlin, Wis. 

Fr. H. Langsenkamp Co., :ndianapolis. 
Sprague-Sells Corp., Chicago. 

Copper Jacketed Kettles. See Kettles, Cop. 

CORING HOOKS, Pitting Spoons, Etc. 
Phil Emrich, Cincinnati. 

CORKING MACHINES. 

Edw. Ermold Co., New York City. 
CORN COOKER-FILLERS. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Hansen Cang. Mchy. =e. Cedarburg, Wis. 
Bros., Morral, 

K. Robins & Co., Inc., ,-— 
Corp., Chi cago. 

CORN CUTTERS. 

Berlin-Chapman Co., Berlin, Wis. 
Morral Bros., Morral, Ohio. 

A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

CORN SHAKERS. 

Ayars Machine Co., Salem, N. J. 

CORN HUSKERS AND SILKERS. 
 _o Chapman Co., Berlin, Wis. . 

Howes Co., Silver Creek, N. Y. 
Mfg. Co., Silver Creek, 
Morral Bros., Morral, 
Sprague-Sells Corp., ‘Chicugo. 
Peerless Husker Co., Buftuio, N. Y. 
Corn Mixers and Agitators. See Corn 
Cooker Fillers. 


CORRUGATED PAPER PRODUCTS. 
(Boxes, Bottle Wrappers, Etc.) 
Hinde & Dauch np Co., Sandusky, O. 
Counters. See Can Counters. 
Countershafts. See Speed Reg. Devices. 


CRANES AND CARRYING MACHINES. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott, Baltimore. 

Sprague-Sells Corp., Chicago. 
Zastrow Machine Co., Baltimore. 


CRATES, Iron Process. 


Berlin-Chapman Co., Berlin, Wis. 
Edw. Renneburg & Sons Co., Baltimore, 
A. K. Robins & Co., Inc., ssaltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Machine Co., Baltimore. 
Cutters, Corn. See ‘Corn Cutters. 
Cutters, Kraut. See Kraut Machinery. 
= String Bean. See String Bean 
cy. 


DECORATED TIN (for Cans, Caps, Etc.) 
American Can Co., New York. 
Continental Can Co. » New York City. 
Southern Can Co., Baltimore. 
U.S. Can Co., Cincinnati. 

Dies, Can. See Canmakers’ Mchy. 


Double Seaming Machines. 
Machines. 


DRYERS, Drying Machinery. 


Edw. Renneburg & Sons Co., Baltimore 
Slaysman & Co., Baltimore. 


Employers’ Time Checks. See Stencils. 


ENAMELED BUCKETS, PAILS, Etc. 
Phil Emrich, Cincinnati. 
The Langsenkamp Co., Indianapolis. 
Sprague-Sells Corp., Chicago. 
A. Robins & Co., Inc., Baltimore. 
Engines, Steam. See Boilers and Engines. 
Enameled-lined Kettles. See Tanks. 


EVAPORATING MACHINERY. 


Anderson-Barngrover Mg. Co., San Jose, Cal. 
Berlin-Chapman Co., Berlin, Wis. 
Edw. Renneburg & Sons Co., Baltimore. 


EXHAUST BOXES. 


Avese Machine Co., Salem, N. J. 
K. Robins & Co., Inc., Baltimore. 
Sells Corp., Chicago. 
Factory Stools. See Stools.. 
Factory Supplies. See Cannery Supplies. 


FACTORY TRUCKS. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Figs Fairbanks Co., New York. 

“K. Rohins & Co., Inc., Baltimore. 
Sells Corp., Chicago. 


FIBRE CONTAINERS for Food (not her- 
metically sealed). 


American Can Co., New York. 
Continental Can Co., New York. 
Hinde & Dauch Paper Co., Sandusky, O. 


FIBRE PRODUCTS, Boxes, Boxboards, etc. 


Hinde & Dauch Paper Co., Sandusky, O. 
Fillers and Cookers. See Corn Cooker- 
Fillers. 
Filling Machines, Bottles. 
Machinery. 


FILLING MACHINES, Can. 


Anderson-Barngrover Mg. Co., Jose, Cal. 
Ayars Machine Co., Salem, N. 
Berlin-Chapman Co., Berlin, Wis. 

Hansen Cang. Mchy.. Corp., ‘Cedarburg, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 

Karl Kiefer Machine Co., Cincinnati, O. 

The Langsenkamp Co.., Indianapolis. 

A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 

Sprague-Sells Corp., Chicago. 


Filling Machine, Syrup. See Syruping Mach. 
FINISHING MACHINES, Catsup, Etc. 


F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Food Choppers. See Choppers. 
Friction Top Cans. See Cans, Tin. 
Fruit Graders. See Cleaning and Grading 
Machinery, Fruit 
Fruit Parers. See Paring Machines. 


FRUIT PITTERS AND SEEDERS. 


Huntley Mfg. Co., Silver Creek, N. Y. 


Fruit Presses. See Cider Makers’ Mchy. 
Gasoline Firepots. See Cannery Supplies. 


See Closing 


See Bottlers’ 
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WHERE TO BUY—Continued 


GENERAL AGENTS for Machinery Mfrs. 
lin-Chapman Co., Berlin, Wis.. 
ears & Co., Inc., Balttmore. 
Sprague-Sells Corp., Chicago. 
Generators, Electric. See Motors. 


GLASS-LINED TANKS. 

Pfaudler Co., Rochester, N. Y. 

Sprague-Sells Corporation, Chicago.. : 
Governors, Steam. See Power Plant Equip. 
Gravity Carriers. See Carrs. and Convrs. 
Green Corn Huskers. See Corn Huskers. 
Green Pea Cleaners. See Cleaning and 

Grading Machinery. 

Hoisting and Carrying Mchs. 
Hullers and Viners. See Pea Hullers. 
Huskers and Silkers. See Corn Huskers. 


INSURANCE, Canners’. 


Canners’ Exchange, Lansing B. Warner, Chi- 
cago. 


INOCULATION CULTURES for Peas, Etc. 
L. V. Strasburger, Baltimore. 
Jacketed Kettles. See Kettles, Copper. 


JACKETED PANS, Steam. 


F. H. Langsenkamp Co., Indianapolis, Ind. 
Sprague-Sells Corp., Chicago. 


KETTLES, Copper, Plain or Jacketed. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Kettles, Enameled. See Tanks, Glass-lined. 
KETTLES, Process. 
Ayars Machine Co., Salem, N._ J. 
Berlin-Chapman Co., Berlin, Wis. 
S. O. Randall’s Son, Baltimore. 
Edw. Renneberg & Sons Co., Baltimore. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Machine Co., Baltimore. 
KNIVES, Miscellaneous. 
Phil Emrich, Cincinnati. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Baltimore. 
KRAUT CUTTERS. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
KRAUT MACHINERY. 


Hansen Cang. Mchy. Co., Cedarburg, Wis. 
LABELING MACHINES. 
Edw. Ermold Co., New York City. 
Fred H. Knapp Co., Ridgewood, N. J. 
Morral Bros., Morral Ohio. 
Sprague-Sells Corporation, Chicago. 
LABEL MANUFACTURERS. 
Calvert Litho Co., Detroit, Mich. 
H. Gamse & Bro., Baltimore. 
R. J. Kittredge & Co., Chicago. 
Simpson & Doeller Co., Baltimore. 
Stecher Litho Co., Rochester, N. Y. 
U. S. Prt. and Litho. Co., Cincinnati. : 
LABORATORIES, for Analyses of Goods, 
tc. 
National Canners Asso., Washington, D. C. 
L. V. Strasburger, Baltimore. 
MARKING INK, POTS, Etc, 
Phil Emrich, Cincinnati.. 
Markers, Can. See Stampers & Markers. 
Marmalade Machinery. See Pulp Mchy. 
MILK CONDENSING & CANNING MCHY. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
A. K. Robins & Co., Inc., Baltimore. 
YZastrow Machinery Co., Baltimore. 
Molasses Filling Machines. See Filling Ma- 
chines. 
MOTORS, Electric. 
Standard Elec. Mfg. Co., Baltimore. 
OYSTER CANNERS’ MACHINERY. 
Berlin-Chapman Co., Berlin, Wis. 
Edw. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Machinery Co., Baltimore. 
Packers’ Cans. See Cans. 
Pails, Tubs, Etc., Fibre. See Fibre Conts. 
Paper Boxes. See Cor. Paper Products. 
PARING MACHINES. 
Phil Emrich, Cincinnati. 
Sinclair-Scott Co., Baltimore. 
PASTE, CANNERS’. 
American Adhesive Corp., Utica, N. Y. 
Edw. Ermold Co., New York City. 
A. K. Robins & Co., Inc., Baltimore. 
Gallatin Valley Seed 
allatin Valley See 0., Bozeman, 
D. Landreth Seed Co., Bristol, ae. 
J. B. Rice Seed Co., Cambridge, N. Y. 
Rogers Bros. Seed Co., Chicago. 
PEA CANNERS’ MACHINERY. 
Ayars Machine Co.,, Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y 


See Cranes. 


F. Hamachek Mach. Co., Kewaunee, ‘Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
S. Howes Co., Silver Creek, N. Y. 
Huntley Mfg. Co., Silver Creek, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 

Scott Viner Co., Columbus, O. 
Sinclair-Scott Co., Baltimore. 

Sprague-Selis Corp., Chicago. 

PEA HULLERS AND VINERS. 
Chisholm-Ryder Co., Niagara Falls, N. .Y 
Frank Hamachek Co., Kewaunee, Wis. 
Scott Viner Co., Columbus, O. 

PEA VINE FEEDERS. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 
Frank Hamachek Co., Kewaunee, Wis. 
Scott Viner Co., Columbus, O 
PEELING KNIVES. 
Phil Emrich, Cincinnati. 
A. K. Robins & Co., Inc., Baltimore. 
Peach and Cherry Pitters. See Fruit Pitters. 
PEELING MACHINES. 
Sinclair-Scott Co., Baltimore. 
PEELING TABLES, Continuous. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Perforated Sheet Metal. See Sieves and 
Screens. 

Picking Boxes, Baskets, Etc. See Baskets 

Picking Belts and Tables. See Pea Can- 

eners’ Machinery. 

PINEAPPLE MACHINERY. 

Sprague-Sells Corp., Chicago. 
Zastrow Mchy. Co., Baltimore. 

Platform and Wagon Scales. See Scales. 

Picking Belts and Tables. See Pea Mchy. 

PITTING SPOONS, CORING HOOKS, Etc. 
Pkil Emrich, Cincinnati. 

POWER PLANT EQUIPMENT. 

The Fairbanks Co., New York City. 
Power Presses. See Canmakers’ Mchy. 
Power Transmission Mchy. See Power 

Plant Equipment. 

PRESERVERS’ MACHINERY. 

Karl Kiefer Machine Co., Cincinnati, Ohio. 

F. H. Langsenkamp Co., Indianapolis. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 

PULP MACHINERY. 

Berlin-Chapman Co., Berlin, Wis. 

F. H. Langsenkamp Co., Indianapolis. 

A, K. Robins & Co., Inc., Baltimore. 

Sinclair-Scott Co., Baltimore. . 

Sprague-Sells Corp.., Chicago. 

PUMPS, Air, Water, Brine, Syrup. 
Ams Machine Co., Max, New York City. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Balttmore. 
Slaysman & Co., Baltimore. 

Retort Crates... See Kettles, Process. 

RUBBER GLOVES, Factory. 
Phil Emrich, Cincinnati. 

RHUBARB CUTTER. 

Rubber Stamps. See Stencils. : 

Saccharometers (syrup testers). See Can- 

nery Supplies. 

SANITARY SUPPLIES, Disinfectants, Etc. 
Acme Chem. Co., Milwaukee, Wis. 
SEALING MACHINES Box. 

A. K. Robins & Co., Inc., Baltimore. 

Sanitary Cleaner and Cleanser. See Clean- 

ing Compounds. 

Sanitary (open top) Cans See Cans. 

Sardine Knives and Scissors. See Knives. 

SCALDERS, Tomato, Etc. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Silver Creek, N. 
F. H. Langsenkamp Co., Indianapolis. 
S. O. Randal’s Son, Batimore. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 

SCALES, Platform, Table, Etc. 
The Fairbanks Co., New York City. 


Scalding & Picking Baskets. See Baskets. 
Screw Caps, Bottle.. See Caps. 
Sealing Machines, Bottle. See Bottlers’ 


Machinery. 


SEEDS, Canners’, All Varieties. 
Gallatin Valley Seed Co., Bozeman, Mont. 
D. Landreth Seed Co., Bristol Pa. 

J. B. Rice Seed Co., Cambridge, N. Y. 
Rogers Bros. Seed Co., Chicago. 


Separators. See Pea Canning Mchy. 
Machines, Cans. see Closing Ma- 
chines. 


SHEET METAL WORKING MACHINERY, 
Ams Machine Co., Max, New York City. 
E. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co., Chicago, Il.. 
Slaysman & Co., Baltimore. 


- Ayars Machine Co., S 


SIEVES AND SCREENS. 


Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair-Scott Co., Baltimore. 


SILKING MACHINES, Corn. 


Berlin-Chapman Co.., Berlin, Wis. 
alte. Sifver Creek, N. Y. 
rague-Sells Corp., cago. 
“Sarters. Pea. ee Cleaning and Grading 
Machinery. 
SPEED REGULATING DEVICES (for Ma- 
chines, Belt Drives, Etc.) 
Berlin-Chapman Co.., Berlin, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair-Scott Co., Baltimore. 
Supplies, Engine Room, Line Shaft, Etc. 
See Power Plant Equipment. 
Supply House and General Agents. See 
General Agents. 
SYRUPING MACHINES. 


Anderson-Barngrover Mg. Co., San Jose, Cal. 
alem, N. J. 
Karl Kiefer Machine Co., Cincinnati, O. 
A. K. Robins & Co., Inc., ssaltimore. 
Sprague-Sells Corp., Chicago. 
Tables, Picking. See kea Canners’ Mchy. 
STAMPERS AND MARKERS. 
Ams Machine Co., Max, New York City. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Steam Jacketed Kettles. See Kettles. 
Steam Retorts. See Kettles, Process. 
STENCILS, Marking Pots and Brushes, 
Brass Checks, Rubber and Steel Type, 
Burning Brands, Etc. 
Phil Emrich, Cincinnati. 
A. K. Robins & Co., Inc., Baltimore. 
STIRRERS FOR KETTLES. 
F. H. Langsenkamp Co., Indianapolis. 
Sprague-Sells Corp., Chicago. 
STRING BEAN MACHINERY. 
Berlin-Chapman Co., Berlin, Wis. 
Burton, Cook & Co., Rome, N. Y. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
S. Howes Co., Silver Creek, N. Y. 
Huntley Mfg. Co., Silver Creek, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
TANKS, METAL, 


Berlin-Chapman Co., Berlin, Wis. 
F. H. Langsenkamp Co., Indianapolis. 
Slaysman & Co., Baltimore, Md.. 
Sprague-Sells Corp., Chicago. 
TANKS, Glass Lined, Steel. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Pfaudler Co., Rochester, N. Y. 
Sprague-Sells. Corp., Chicago. 
TANKS, WOODEN. 
Baltimore Cooperage Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Testers, Can. See Canmakers’ Mchy. 
Ticket Punches. See Stencils.. 
TOMATO CANNING MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 
R andall’s Son, Baltimore. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
TOMATO PEELING MACHINES. 
A. K. Robins & Co., Inc., Baltimore. 
TOMATO WASHERS. 
Berlin-Chapman Co., Berlin, Wis. 
F. H. Langsenkamp Co., Indianapolis. 
S. O. Randall’s Son, Baltimore. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
TRADE-MARKS. 


C. E. Richardson, Washington, D. C. 

Variable Speed Countershafts. See Speed 

Regulators. 

VINERS AND HULLERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Frank Hamachek Co., Kewaunee, Wis. 
Scott Viner Co., Columbus, O. 

Washers, Bottle. See Bottlers’ Machinery. 

WASHERS, Can and Jar. 

Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Salem, N. J. 

Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
A. K. Robins & Co., Inc., Baltimore. 

WASHERS, Fruit, Vegetable. 

Ayars Mach. Co., Salem, N. J. 
Sprague-Sells Corp., Chicago. 


wieies and Scalding Baskets. See Bas- 
ets. 
Windmills and sod Supply Systems. 


See Tanks, 

Wrappers, Paper. See Corrugated Paper 
Products. 

Wrapping Machines, Can.. See Labeling 
Machinery. 


WYANDOTTE—Sanitary Cleaner. 
J. B. Ford Co., Wyandotte, Mich.. 
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ARTISTIC 


SLAYSMAN DUPLEX TRIMMER—SLITTER } 


Trims the sheet absolutely true, 
and drops it onto the feed bed 
of the Slitter where it is cut into 
the desired sizes—2’s 3’s 10’s 
etc. 


THE TWO OPERATIONS 
—TRIMMING and SLIT- 
TING—IN ONE. 


Speed 60 to 90 sheets per min- 
ute, depending upon the operat- 
or. Saveslabor, handling, time, 
and floor space. 


Built on rigid base to stand strain. 
Guaranteed. 
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